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When the idea breaks— : 
say it to the Ediphone! 





N many business houses, the Ediphone fills a place as important 
l as the telephone. Executives appreciate more and more the 
ability to speak their mind any time. This means dictation service 
the instant that it is required without “buzzing and waiting” or 


dictation periods. 


For this reason Business School graduates should consider 
familiarity with Ediphone dictation a necessary part of their 
secretarial training. 


It means for them that their own opportunity to prove their 
value is increased. Because there are fewer interruptions to 
interfere with typing, the average stenographer will gain two 
hours a day for other things. Write for the interesting booklet, 
“Getting Action.” 





THOMAS A. EDISON, INC. : 


Ask for Travel Service 
Laboratory and General Offices 
ORANGE, N. J. 


: World-Wide Service in All Principal Cities 


E d i Ss oO n’s N e w Di ctati n g M a Cc h i ne LONDON OFFICE: Vernon Place, Southampton Row | 








Tune in on the Thomas A. Edison Hour Every Monday Evening over the N. B. C. Network 
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! |) NOW—a Shorthand 
_ that Can Be Written 
On the Typewriter 


As Well As With Pen or Pencil! 


ERE is something new in shorthand—Speedwriting, a system that can be 

written equally well with pen, pencil, or ON THE TYPEWRITER! 

Most important of all, when written on the typewriter, a speed of over 200 

words per minute can be easily attained—making Speedwriting the fastest, most 
accurate shorthand in existence today. 


‘ 


Think what that means, not only to your commercial students, but to others 
who study shorthand to increase their personal efficiency. There is elbow room 
for expression in Speedwriting. Writers, clergymen, lawyers, salesmen, can write 
their stories, sermons, briefs, reports—right ON THE TYPEWRITER, at a 
speed more than sufficient to keep up with one’s thoughts—A GREATER 
SPEED THAN CAN BE ATTAINED BY ANY OTHER METHOD NOW 
IN USE! 


Too, cables and telegrams can be sent in Speedwriting, with greater accuracy 
than through any code. Already Speedwriting has been sent across the con- 
tinent by telephoto. Already many large corporations are considering the 
adoption of Speedwriting for inter-offce communication, instead of using 
cumbersome codes. 


A New Opportunity for Schools 


Here is another field—an added service that Speedwriting offers to public schools 
—to high schools and colleges. An increased revenue for commercial schools 
everywhere. No longer need the study of shorthand be confined to 
those intending to use it for secretarial purposes. Everyone in every walk of 
life can use shorthand to increase their personal efficiency—to do their work 
better and in less time than ever before, through Speedwriting, the Natural 
Shorthand. 


Facts, text-book prices, and requirements for the introduction of Speedwriting 
into any school cheerfully submitted, without cost or obligation. Write for ‘ 
information today. 











SPEEDWRITING, INC., Dept. BE- aac 
200 Madison Ave., New York, N. 


} Please send us full cietails only Speedwriting, text-book prices, requirements for its intro- j 
x duction inte schools, ete. 
* 
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This Rowe Book 
Ties Theory to Practice 





New Dictation Course 


By Charles G. Reigner 


Isn’t it true that the biggest handicap you have in 


training stenographers lies in their lack of knowledge of 
English? 


New Dictation Course is planned to help you and your 
students to overcome that handicap. Not only does the 
book provide practice in all types of modern business cor- 
respondence, but it includes definite plans for building the 
pupil’s vocabulary, and for teaching him correct punctua- 
tion. The Introduction, which contains the Thousand 
Commonest Words with the shorthand outlines, is a unique 
feature. 








More than 1500 schools have adopted New Dictation 
Course for their students. Hundreds of teachers have told 
us that New Dictation Course has brought about a big im- 
provement in their students’ transcripts. FE 








You are invited to see for yourself what a splendid 
practice book it is. Write us on your school letterhead 
and tell us the text now in the hands of the pupils and the 
number of students in your dictation work; then an ex- 
amination copy of New Dictation Course will be sent you. 





A single copy of the book, for library or reference use, will be sent | 
for $1.50, carrying charges prepaid. | 


Write for The Rowe Budget. It is free. 


Tue H. M. Rowe Company 


Educational Publishers Since 1894 








624 North Gilmor Street 
BALTIMORE — MARYLAND 


‘Rowe Books Are Good Books and Rowe Service is Good Service’’ 
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There is a Remington Typewriter for 


every branch of service that will do 






that particular work better than it has 





been donc. 


























Standard Typew-iters, Noiseless Type- yg e 
writers, Tabulating Typewriters, Port- 2Yy 4 ot 
able Typewriters, Vertical Adding Type- 4 a4 ud 
writers and Bookkeeping Machines r Fe ty f) 
.. all are included in this universal, j Hy 4 ay 
long established, general coverage line. ¥ 4 Y 
Call the Remington Rand office in E ii 4 
your city for a thorough demonstration, "4 Wy ay 
made entirely without obligation. | 4 | 











STANDARD 


| 
| Remington Typewriter Diviston— 


Remington Rand 


BUSINESS SERVICE Unc. 


an be BUFFALO, N. Y. 
——-} Sales Offices in all Principal Cities 
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“Your New 


enabled us to Graduate 


Shorthand 


Times 


as many students at our 
Evening Vocational School” yjiji.¢. pens, principt 


Typical Comments 
from Schools — 


A Prominent School in Rochester 
Writes: 
“We are convinced that it is 
the best alphabetical system we 
know anything about.” 





July 22, 1927. 
aS “We started our first 
group . . . on July 6. 

“We find that the girls have 
no trouble at all in taking mis- 
cellaneous dictation of a rather 
difficult nature at seventy words 
a minute, and letters they have 
never heard before at eighty 
words a minute. They read back 
their notes with ease. . . . 

“The girls are delighted and 
the instructor of the class, who 
has been a teacher of two other 
standard systems, is amazed and 
gratified at the results. 

“We are now eager to put the 
A-B-C system into our evening 
school where time is such a vital 
consideration.” . * 

E. W. K. 





“I am pleased to say that I 
have started a class, and that my 
pupils are doing remarkably well. 
They like it and find it amazing- 
ly simple. Personally, I find it a 
wonderful system, one deserving 
of the highest praises. May it 
soon reap the reward that most 
surely awaits it—universal recog- 
nition.” P. G. O'N. 


Rahway Evening Vocational School, 








What would you 


think 
of a commercial school 
which s ‘ll held on to an old letter press for 
copying letters? 
—and wrote all its letters in long-hand? 


—which maintained its quarters on the fifth 
floor of a non-elevater building? 


—and had no telephone? 


THE OLD SYSTEMS OF SHORTHAND WHICH 
UTILIZE THE ARCHAIC HOOKS AND AN- 
GLES, THOSE ANCESTRAL HIEROGLYPHICS 
OF DAYS THAT ARE GONE, BELONG WITH 


THE ABOVE 
AN ACHRONISMS 





This coupon 
brings you | New York, N. Y. 
full details |: 





Rahway, N. J. 


No WONDER teachers of shorthand are so enthusiastic 
in their praise of Owen a-b-c Shorthand. This remarkable new 
method relieves the strain of teaching and keeps classes ‘‘full-up”’ 
to the last day of the term. 


Students seldom drop out of an Owen a-b-c Shorthand class. 
They find the instruction so interesting, and make such rapid 
progress, that they are eager to keep it up. 


Owen a-b-c System of Shorthand is a logical and scientific 
development of easily learned principles. It is designed for uni- 
versal use and meets the modern requirements for both sim- 
plicity and speed. It eliminates the guesswork and hit or miss 
methods of symbolic writing and utilizes the alphabet on defi- 
nite principles of phonetic writing. 


Owen a-b-c Shorthand is easy to learn, easy to read and easy 
to write. It removes the drudgery from shorthand and marks a 
striking advance in phonography. New records for speed in 
learning this new shorthand have been established. 


Read the comments at the left about Owen a-b-c Shorthand; 
they are typical of the enthusiastic endorsements received from 
shorthand instructors in schools and business colleges. Then 
mail the coupon or write for further information. Complete 
data will be sent you without obligation. You are certain to be 
interested in the astonishing and gratifying results obtained by 
many other schools with Owen a-b-c Shorthand. 








Textbook Publishing Corp. 


125 West 42nd Street 


Please send full information about Owen a-b-c 
Shorthand with data on its use in schools. 
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are not handicapped 
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Corona Typew™ 


The Typewriting Department of any 
modern, up-to-date vocational, high or 
commercial school is incomplete without 
a representative number of L C Smith 
typewriters. 


Students who do not receive the ad- 
vantages of preliminary training on L C 
Smith machines and with L C Smith- 
Corona practice-test material, are seri- 
ously handicapped when they have to 
meet the varied requirements of actual 


office work. 





The material supplied by the School 
Service Department of L C Smith & 
Corona Typewriters, Inc., free of charge 
to any school where typewriting is fea- 
tured, not only provides the students 
with suitable practice matter, but the 
teacher is also furnished with supple- 
mentary material, research — studies, 
charts and other class-room helps. All 
of this material is prepared along lines of 
the latest scientific and technical typing 
methods, by one of the country’s best 
known experts in commercial education 
and training, 


L C Smith & Corona Typewriters Inc 
School Department, Syracuse, N. Y. 
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The, | 
Varityper 


Lends FORCE and 
DISTINCTION tc 


Your Letters / 


A What it does! 


PALA a casi Shs eth 


























Helping to develop the The VARITYPER is a writing machine - -— — and more! 
] f d It is a writing machine that writes with TYPE-S! (pturai) © 
ta ents O your stu ents ave It is a machine that writes any and all LANGUAGES! ; 
° Tt is a machine that writes the SYWBOLS of SCIENCE! te 
’ Td % 
y Ou) duties It is like a typewriter in appearance and operation- 
‘ BUT = KITKOUT TYPEWRITER LIMITATIONS - Because 
Enabling your students to IT HAS: - 
VARIABLE TYPE: VARIABLE SPACING: VARTABLE IMPRESSION: 
develop, for themselves, the In effect the V4RITIPER ie « whole battery of type- 
writers consolidated into one miracle machine! 
instinct for turning out The VARITYPER is a machine for: 
. the Modern Office,where it supplements 
better work, zs the purposeful abe Meprersssr, i, mensved Sirscens, 
I St i j D h j 
duty of the VARITYPER. bop Dee ties teat, epetbese*s sires it, 
- saves reams of paper. 
the Pagpacering -Deperteent. where it A 
maps, drewinge and bive-prints.”? i 
maps, dar - . 
Tt ; 
THE INCREASING USE OF THE cee Pupitotey Peper tneat, so Be west | 
c 
VARITYPER FOR BUSINESS IS PecsSeeS Gotvicg Siesaiche snd Meresee, 
AMAZING! The VARITYPER is THE machine for:- 
B-pbolace Foti tere : 
THE CALL FOR OPERATORS GROWS E-xporters [-ndexers. i 
-hemists -eachers j 
IN PROPORTION jzelrologers footeries or? 
L-ibrarians -eologists i 











Your name on the coupon below will bring you, Cot o 
without obligation, a comprehensive and easily wee 
understandable booklet on the why and where- on 
mali 
fore of the VARITYPER. Peri INCORPORATED 
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_ RE YOU TRYING TO TEACH INDEXING AND FILING 
along with Dictaphone, Machine Calculating and other commer- 
erent. cial Laboratory subjects? 
t it | IT CAN BE DONE, but only by the Job Sheet Supervised Study 
a plan. 
ict The same success obtained by the well known “YY AND E” CLASS 
reduce | INSTRUCTION AND PRACTICE PLAN for teaching Indexing 
and Filing is assured with THE NEW “Y AND E” JOB SHEETS 
for Supervised Study and Practice. 
| Complete checking charts reduce the grading time of the instructor 
i f to a minimum. 
Write for a sample Job Sheet and full information. 
ru 
YAWMAN,ANDFRBE MFG.(@. 
) School Service Department 
Se 35 JAY STREET ROCHESTER, N. Y. 
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Your architect will be interested in 
the suggestions of the L. B. Library 
Department Man. Your librarian will 


association with the American library. 
At his disposal are huge factories 
which for decades have built quality 
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the plans are drawn 
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pay 


sing 
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or 


Se: - ; : ; , Uni 
profit from his aid. But most of all into technical library furniture. When or ¢ 
your governing board will appreciate your new library or school is in the -_ 
his wide and specialized experience. blueprint stage, you requisition advis- 

P P P Be ye — 
As building plans are drawn... ques- ory service for which there is no count- - : 
. . . . . add! 
tions of supervisory convenience arise erpart as you talk with the L. B. Man. tify 
. +. questions of wise utilization of He is near you now. Write or phone sible 
. © . . ° new 
space ... questions of economical ex- him at the most convenient Library 
penditure of funds... questions which Department headquarters point. 

. . . are | 
he can answer-— because somewhere, Without obligation of yours at all. pa 
sometime hehasanswered them before. Library Department, 205 East 42nd St., "i 
Behind him are fifty years of intimate New York City. _ 

dares: 
man 
at I 
R R 7 
emington and 
BUSINESS SERVICE unc. 
Headquarters Points of Library Department 
205 East 42nd St. 118 Federal St. 214 W. Monroe St. 1200 S. Grand Ave. 89 Second St. 117 


NEW YORK CITY BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CAL. SAN FRANCISCO, CALIF. 
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MONTHLY maga- 
zine devoted en- 
tirely to business edu- 
cation in its every phase. 
Its purpose is to dissemi- 
nate the news of the 
field; to record activities 
therein, both  institu- 
tional and _ individual; 
to discuss independently 
the many educational 
and administrative prob- 
lems demanding solution; 
to provide an unbiased 
medium for exchange of 
thought and _ views 
among all those engaged 
in business education; to 
advance, advocate and 
explore anything which 
in its judgment would 
serve the best interests 
of commercial education 
and promote.-the prog- 
ress and welfare thereof. 
f 


Subscription Rates: 
payable in advance, $2 a year, 
$3 for two years, 25 cents a 
single copy. Remittances may 
be made by check, postoffice 
or express money _ order, 
United States postage stamps 
or currency, if sent by regis- 
tered mail. 


Changes ‘of address: 
In ordering change of mailing 
address it is necessary to no- 
tify us as promptly as pos- 
sible, giving both the old and 
new addresses. 


Contributions 
are invited on any topic of in- 
terest to our readers, but un- 
accepted manuscripts will not 
be returned unless accom- 
panied by a stamped, self-ad- 
dressed envelope. Accepted 
manuscripts will be paid for 
at regular space rates unless 
otherwise et a for. 


Advertising Rates 
given upon application. 
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HE Haire Publica- 

tions, established in 
1911, comprise a group 
of monthly trade maga- 
zines, each of which has 
won dominance in_ its 
special field. This posi- 
tion is a tribute to its 
nearly twenty years’ ex- 
perience in publishing 
highly specialized trade 
Papers, to its energy and 
ability in establishing a 
comprehensive news ser- 
vice, and to its con- 
structive ideas, impartial 
attitude and breadth of 
vision; and is maintained 
by the enthusiastic sup- 
port of both readers and 
advertisers in the re- 
spective fields. 


N_ addition to five 
monthly magazines 
The Haire Publishing 


Co., issues several trade 
directories in the fields 
covered--technical books, 
and a series of foreign 
publications, for ‘which 
it is the exclusive United 
States agent, in fields al- 
lied to its own activities. 
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1858—A PERFECT POINT FOR EVERY PERSON — 1928 













More A 
SPENCERIAN Steel Pens 4% =: 


A very smooth 
dome - pointed 
pen. Its firm 


are Sold every year | Bet 


business organi- 
zations use it. 





seen, 













~~ you think of a'l the type- 

writers and fountain pens used 
today, isn't it interesting to know that 
our sale of steel pens zncreases every year! 






And this is Why a. 


way STUB 












Popular, smooth 
writing medium 





For many purposes in our greatest and smallest businesses brefer "ae tue a. 
and schools nothing but a good steel pen gives completely mae ts | 
satisfactory service. Men and women who use a pen con- ciiaiaaiill yoni 
stantly prefer a steel pen. BD kdue 
= 

For 70 years Spencerian pens have been noted for their irate 
uniform high quality and their durability. Tren 
B Publi 


merci 
High 
Direc 
merce 
Tersit 
cial | 
Vocat 
ee ee 
Educc 


parti 


We shall gladly send to you free a sample selection of 10 


popular Spencerians for trial. 








SPENCERIANS—100% WRITE 








No. 40 Forty 
B.S.J. 12-28 FALcon 


SPENCERIAN PEN COMPANY 
* Medi fine 
349 Broadway, New York Cit point of suc’ 
y> y 


outstanding pop- 
ularity that it is 


Gentlemen: often called ‘‘the 
; perfect _ business 
Please send me your free sample selection of 10 popular pens. pen.’”’ Its silver- 


ine finish resists 
rust and pro- 
longs its life 











il, 1929 





128 














| 





| 
| 


a 
> 
ry 
Ps 
— 
rm 


1929 


d , ~~ a 





A Magazine for Business Educators 
Dr. Paul S. Lomax, Editor-in-Chief 


7 Vol. II 


The JOURNAL of 




















The opinions and views expressed 
Dr. Paut SANForpD LOoMAX as 
editor-in-chief of this magazine are 
founded on his practice and experi- 
cence as present Chairman of the De- 
pariment of Commercial Education, 
New York University School of 
Education, and Professor of Com- 
mercial Education in that institution 
for the past five years; on his pre- 
wlous associations as an adminis- 
trator in such offices as Director of 
Business Education, public schools, 
Trenton, New Jersey; Head of Com- 
merciaal Department in Missouri 
Public Schools; Supervisor of Com- 
mercial subjects for the University 
High School, University of Missouri; 
Director of the Department of Com- 
merce, New Mexico Normal Uni- 
versity; Special Agent for Commer- 
cial Education, Federal Board for 
Vocational Education, Washington, 
D. C., and Specialist in Commercial 
Education, New York State De- 
partment of Education. 


Filling a Need in Business 
Education 


HAVE long felt the need in business educatton—both in secondary and 
higher education—of a Journal which would serve as a forum for the 
definition, discussion, and pessible solutions of pressing problems of 

fundamental consequence not only to ourselves but to the entire field of 
American education. 


We need to view business education as a vast related educational enter- 


- prise whose work is carried on in junior and senior high schools, four-year 
. general and specialized high schools, continuation day and evening schools, 


private business schools, corporation and correspondence schools, junior col- 
leges, collegiate schools of business, graduate schools of business administra- 
tion, and commercial teacher-training institutions. 

We need to bring together divergent viewpoints of leaders of business 
edtteation in these varied institutions that are serving varied conditions of 
American life. And thus we may unify, intensify and promote on a great 
cooperative scale the professionalization of business education in keeping 
with the best theory and practice of American education. 


We need an independent JouRNAL oF BusINESS EpuCATION to serve these 
purposes. In saying this ] am not unmindful of the excellent service which 
book publishing companies are rendering and will continue to render in their 
magazines to the highest interests of business education. 

I have therefore accepted the opportunity offered me by the Haire Pub- 
lishing Company to combine with its twenty years of successful publishing 
experience the best leadership of American business education, to the end that 
tnereby may be developed and furthered the professionalization of our im- 
portant field of educational endeavor. 


N editorial board, composed of some of the foremost leaders of 
business education from the various sections of the country, and rep- 
resenting every phase of business education, is now being formed. 

Furthermore, an educational program of first importance to business teach- 
ers, supervisors, and administrators, is being planned for the JouRNAL to 
cover a period of one year. 


Both the editorial board and the educational program will be announced 
in the May issue of this magazine. 

We earnestly seek your cooperation, enthusiasm, best thought and effort 
as professional colleagues in helping to contribute, through this JouRNAL, 
to the substantial development of business education as one of the most 
potential and most promising divisions of American secondary and higher 


education. 
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Vary Your Classroom Procedure! ij 
Provide a Welcome Relief 


Lectures, 


Debates, Even Games, 


from the Monotony of Dictation F;xercises, and 
Stimulate Interest and Progress 


ON can we make shorthand 
classes more interesting ? 

Instruction in theory and 

principles presents 
little difficulty to 
the experienced 
teacher, regard- 
less as to what 
system of short- 
hand is taught. 
jut practice in 
dictation is often 
deadening to 
both student and 
instructor, that 
the class room 
becomes charged 
with a mental at- 
mosphere — which 
is poison to effec- 
tive work. In the 
first place, we use 
prepared texts 
and letters, grad- 
uated according to 


sO 


By Robert J. Cameron 


Does it hold the student and result 
in noticeable progress ? 
accomplish this, 


If it doesn’t 
then its originality 





than they were accustomed to. 


The wisdom of scientifically vary- 4 
ing class procedure has been demon- 9 
strated by sympa- 4 
thetic reaction on 7 
the part of stu-7 


with every period, 


ple, I may go be- 
fore my class to- 
morrow night and 
say, “Before we 
take up any new 
principles tonight, 
I want to give you 
a letter to Mr. 


the progress of —— (mentioning 
he class or stu- E , , é ; he name of some 
rr . . \L <5 ry f tl - Finland has introduced commercial courses into the public schools. Students are ee, local 
dent, Most OF TMS showing a keen interest in this work. Here is a teacher drilling on the keyboard. i y 

material is about business man) 
as interesting to recommending 


the majority of students as would be 
the financial page of a newspaper to 
a poet with no money to invest. Many 
teachers after standing this stero- 
typed material as long as they could, 
have prepared auxiliary matter which 
helps out quite a bit, and enables them 


to escape to some extent, the con- 
stantly recurring phraseology and 


limitation of subject which charac- 
terizes much practice material. 
Interest Helps Progress 
After some years’ experience in 
teaching shorthand in special classes, 
in a business school, and in university 
extension courses organized in large 
public corporations, the limitations of 
prepared material for dictation, and 
its effect on classes, became so ap- 
parent that I began to try my own 
experiment. The results have proved 
sufficiently profitable to justify my 
submission of what may be unor- 
thodox methods for critical consid- 
eration by other shorthand instruc- 
tors and educational authorities. 
There is one sure test of the eff- 
of any method of instruction: 


cacy 


or novelty won't save it. But if it 
can be proved that such a method 
does hold the students’ interest and 
attention, and does result in appre- 
ciable progress, then it is worth con- 
sideration, even if it is rank hetero- 
doxy. 

It is pretty well agreed that stu- 
dents do better work in dictation if 
the subject is interesting, if it stimu- 
lates the imagaination and keeps the 
mind occupied with the sense of what 
they are taking down, as well as with 
the mechanical outlines of words and 
phrases. After making repeated tests 
in classes composed of young. busi- 
ness women and college graduates at- 
tending evening school for shorthand 
and other secretarial subjects I have 
discovered that if the class can take 
an ordinary formal business letter at 
from 60 to 70 words a minute, on my 
switching off to an impromptu talk or 
lecturette on some subject which grips 
their interest they have unconsciously 
increased their speed in writing. They 
transcribe their notes with greater 
ease notwithstanding the fact that I 
used a wider range of vocabulary 





one of our students for a position in 
his office. She graduated today in 
the day school. This dictation will 
be quite impromptu. If I run ahead 
of you, don’t worry. I'll have to stop 
at the end of the sentence to think 
up the next, and that will be your 
chance to catch up——.” I then 
proceed to dictate the letter. The 
fact that the student knows that | 
must think about my composition en- 
courages her to stick at it. This is 
true particularly of the slower stu- 
dents. Then, all are interested in 
what I am telling Mr. —— about the 
girl who has just graduated. 


Short, Informal Lectures 


Occasionally, I vary it with a short 
lecture, making no preparation and 
taking whatever subject occurs to me 
at the moment. This gives the stu- 
dent a sporting chance. Sometimes 
the lecturette takes the form of an 
analysis of some shorthand principle, 
or a talk on the history of short- 
hand. At times, I have given such a 


(Continued on page 31) 





dents. In a short 

course of short- 
hand I endeavor ~ 
as far as is prac- 7 
ticable to vary ~ 
class _—_ procedure 7 


so that the stu- 


dents seldom] 
know what to ex- 
pect... For exam- 
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4 A disciplinary center—where boys receive instruction in junior business training, arithmetic, handwriting, English, and 
4 typewriting to meet their present and future general business needs, irrespective of their specific vocations. 


What is Right in 


Business Education? 
By Dr. Paul S. Lomaz 


Education, New York University 
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Professor, Commercial 


and sternly challenged by best prac- 
tice. Here, in part, is the secret why 
commercial teaching, measured in 


the bookkeeper is given the acid test 
of use as a means of controlling ef- 
fectively the new-word and new- 


1. Business education tends to put 
the emphasis on the practical life use 
of what we learn. 


;' ASTERY of knowledge transaction situations. Thus knowl- terms of the success of its students 
7 7 means that the teacher edge is transformed into power to in practicing what they have learned, 
honey 4. stresses “the organization use. “Mind as a concrete thing is takes high rank among successful 
This js . 2nd use of knowledge rather than precisely the power to understand — teaching groups. 
er stu- i merely its acquisition. Further- things in terms of the use made of In spite of the fact that foreign 
sted in og MOTe. “an item of knowledge them—And mind in this sense is the Janguage teachers, for example, have 
out the fl which is not learned well enough method of social control.’* generally a better college professional 
© so that it can be used has _lit- 2. Business education tends to put preparation and usually a better stu- 
> tle or no value.”? Knowledge is che emphasis on learning things IN dent group in learning ability than 
" | really learned only when it can be THE WAY in which they are to be faye shorthand and _ typewriting 
| } used by the student in new practical used, ; _ teachers, yet the latter group, with a 
a short | life situations in which the knowledge Best methods of school learning of relatively ‘inferior college profession- 
n and | Serves him as an instrument of con-  stenography or bookkeeping keep al preparation and with a relatively 
ae trol in overcoming successfully dit- step with best methods of business  jnferior student group, probably pro- 
he stu- | ‘culties presented by the new situa- practicing of stenography or book- duce more successful practitioners of 
1etimes Ig tons. The stenographer encounters keeping. Consequently, there results stenography than the former group 
of an | ew word situations in her employ- an important economy ot learning in produces successful practitioners of 
inciple, 4 “TS dictation or the bookkeeper runs terms of better motivation, more ion tani, (Ue dey te 
short.  ‘uto new business-transaction situa- rigid exactness, greater permanency, “dy Ri <I I GE 
Ds . gsi eee Re ee TED ; ~. rapidly approaching, it may be sai 
such a. Uons in handling the accounts of his and readier adaptation of the things he Seite Psi ion 
} company. Knowledge both in the ex- learned than under classroom condi-  °Y Wé} of digression, when the com 





perience of the stenographer and ot 


tions where theory is not constantly 


(Continued on page 29) 
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H. B. Wells, Vice President of Burdett, 
speaking to the students through the 
microphone. 


INCE the installation of our in- 
) ternal radio broadcasting ap- 
paratus seven months ago a regularly 
planned program of lectures, an- 
nouncements and special subjects has 
made us feel that the radio, as we use 
it, has a distinct influence on student 
thought which makes it of value edu- 
tionally. 

The subjects which form the basic 
part of the program are of course the 
type that interest young people. And 
in order that this new system may not 
appear amateur the plan of a commer- 
cial broadcasting studio or station has 
been followed as near as possible. For 
instance, we have an announcer and 
the program is always given in pro- 
fessional fashion from “Station 





Students listening to a program being broadcast. 


THE JOURNAL OF BUSINESS EDUCATION 


‘ April, 1929 





The 


Classroom Radio 


It has found a place 
in the business college 


By Fred H. Burdett 


President, Burdett College, Boston, Mass. 


BBS,” Burdett Broadcasting Station. 
The announcer introduces — the 
speaker and in the proper radio form 
tells the audience about the subject 
to be discussed, if it is a lecture, or 
describes the reasons for the program 
that follows. The following are some 
of the subjects that have been dis- 
cussed over the microphone: 
What the Business Man Expects 
News and the Newspaper 
Improving One’s Personality 
What the Better Business 
and What It Does 
The Practical Value of 
Courage 
What I would Do If I Were In School 
Again 
The Plight of The Man Who Is Lighter 
Than His Job | 
Little Things of Great Importance 


Bureau _ Is 


Life Insurance 


Special programs have also been 
arranged on the birthdays of Lincoln 
and Washington, and the inaugura- 
tion ceremonies in Washington were 





received and broadcast by the Burdett 
classroom hook-up. 

This invention as applied to the 
school can serve many purposes; we 
have found. First of all, it brings to 
the students any message we desire 
to communicate without calling them 
into an assembly room; it gives the 
principal or head of the school a 
direct contact with the students at any 
time of the day. By a special con- 
trol system the speaker can address 
any particular group in the school 
without interfering with others who 
may not be interested. 

The success of the internal broad- 
cast, however, depends almost entirely 
on the program arrangement. It can 


be conducted so that the voice through 
the loud speaker makes a rather pro- 
found impression on the listeners and 
serves to make them more institution- 
conscious in addition to holding their 
(Continued on page 31) 





Since this picture was taken, a second speaker has been in- 


stalled in order to give the required volume necessary to more desirable reception. J. F. Robinson is seen at the left. 
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ITH the substantial -ccess of 

their first year book, “Foun- 
dation of Commercial Education,” 
published near the close of last year, 
inspiring them to an even greater 
achievement this year, nearly one 
thousand members of the Eastern 
Commercial Teachers’ Association 
came together in the thirty-first an- 
nual meeting and convention at the 
Benjamin Franklin Hotel, Philadel- 
phia, Pa., March 28-30. The at- 
‘endance was not only a record mem- 
bership for the Association but it was 
welled to a total of nearly 2,000 per- 
sons at the various sessions before 
the Convention adjourned. 

The Association had chosen this 
year the subject of “Curriculum 
Making in Commercial Education,” 
and all discussions and addresses 
were focused on this topic. The 
theme and its relation to commercial 
teacher training, public high schools, 
continuation schools, private business 
schools and adult commercial educa- 
tion ran through every general ses- 
sion and the score of sectional meet- 
ings that were held continuously for 
two full days. 


Events Transpire Rapidly 


Each session was participated in 
with serious intent, by general and 
commercial educators, the foremost 
in their fields, who were given every 
indication of assurance that their 
discussions were most welcome, and 
assiduously received. Two banquets, 
a luncheon and a dance, not to men- 
tion the entertainment provided by 
the Philadelphia hosts in after-din- 
ner speakers and sight-seeing trips, 
made the Convention one continuous 
round of activity. 

Most of the curriculum making 
discussions are to be included in the 
1929 year book which will be pub- 
lished by the Association next Sep- 
tember, and they deal on the whole 
with the latest trends in American 
business and the newest develop- 
ments in American business educa- 
tion. Among the most important of 
these was the address by Seth B. Car- 
kin, retiring president, who also 
heads. the. Packard Commercial 
School, New York City. 


DR. EDWARD J. McCNAMARA 


The Eastern Commercial Teachers’ As- 
sociation has elected Dr. McNamara as 
its 31st president. It has been Dr. 
McNamara’s experience in the profes- 
sion, since he received the degree of 
L.L.D. from Manhattan College, to en- 
gage in business and operate a private 
business school; to become Supervisor 
of Commercial Education in high 
schools; to serve in the U. S. field artil- 
lery during the World War, and to be- 
come principal of the High School of 
Commerce, New York City. He is the 
author of “Methods of Teaching Short- 
hand,” Secretarial Training,” “Rational 
Dictation,” and several series of articles 
on shorthand and evening school teach- 
ing. His career as teacher began in 


'. 


This address carried with it a de- 
nunciation of the “mush-room” 
schools, unaccredited __ institutions 
which wax fat by promising a great 
deal in commercial education in a 
short time. ‘Many parents and 
young people take academic educa- 
tion more seriously than they do 
training for business,’ Carkin said. 
“They will investigate carefully be- 
fore choosing an academic college, 
but will plunge into commercial 
school work without the slightest 





E.C.T.A. inConvention Reaches 
Highest Membership 


Eastern Commercial Teachers devote the entire three day session 
to curriculum making in all branches 


Peak 


kind of preliminary inquiry. The re- 
sults are of consequent unhappiness 
to the individual and a serious eco- 
nomic waste,” he declared. 

“Some parents,” he continued, “are 
also making the mistake of assuming 
that bovs and girls can be success- 
fully educated in commercial schools 
for the business world without pre- 
liminary education worth speaking 


of. No greater error can be com- 
mitted. More and more employers 


are demanding at least a general high 
school education as the foundation— 
mark you, the foundation—for spe- 
cialized training which is obtainable 
only in private schools or those pub- 
lic institutions which have recognized 
the necessity of business education.” 
An Historical Sketch of 
Commercial Education 


Another interesting and valuable 
subject was contributed under the 
general curriculum making topic by 
Dr. William N. Davidson, superin- 
tendent of schools at Pittsburgh, Pas 
and formerly superintendent at 
Washington, D. C. Dr. Davidson’s 
address on the history and expansion 
of commercial education was backed 
by his long service in public schools 
and his intimate contact with state 
and Federal educational groups. 

It is Dr. Davidson's belief that the 
private school, in the sense that the 
private school restricts or is not open 
to the public, is vanishing. They are 
all public schools in the sense that 
the public is interested, he said. Ac- 
cordingly this gives Dr. Davidson the 
foundation for the belief that there 


should be a much broader super- 
vision of schools by the Federal Gov- 
ernment. 

Once the Federal Government 
makes a more serious study of 
schools and their curricula through- 
out the nation Dr. Davidson believes 


the public will shape its mind to a 
greater recognition of the importance 
of education. 

Speaking on the principles of cur- 
riculum making in private busienss 
schools, C. F. Gaugh of Bay Path 
Institute, Springfield, Mass., told 
that 90 per cent of Bay Path’s stu- 
dents are high school graduates who 
have come to take finishing courses. 
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However, he said, he has noticed that 
instead of being ready for finishing 
courses many of these students should 
be spending .their time in general, or 
foundation courses. 

Fitting the student for employment 
immediately he leaves school by 
means of the proper choice of cur- 
riculum is Mr. Gaugh’s means of en- 
couraging further study into the 
higher branches of business curricu- 
lum while the student is gainfully 
employed. Shorthand and typewrit- 
ing might be called stepping stone 
subjects which would prepare the 
student for immediate employment 
and promote the desire to further his 
commercial education while engag- 
ing in actual business 

“Some Trends in .\merican busi- 
ness” were brought to the Convention 
at the very outset by Merle Thorpe, 
Editor of the Nation's Business. 
Mr. Thorpe’s answer to the question, 
“What is business asking the com- 
mercial student ?” consisted in his ex- 
planation of how business is adjust- 
ing itself to changing times and cus- 
toms. 


Scorns Business Law-making 

“The general trend of business and 
industry throughout the nation seems 
to be towards an ‘Orgy of law mak- 
ing’ in which it seems to be a case of 
‘Let Washington do it’ in the matter 
of legislation concerning business. 

“We are breaking down represen- 
tative legislation as a result of this 
by asking the Government to do the 
impossible. We as a people are ask- 
ing legislation to solve our business 
problems for us. This is no way to 
do it. There is enough legislation 
concerning business—it is up to each 
business to solve its own problems 
and take the initiative without asking 
outside help.” He stated that 90 per 
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An Exhibit cf penmanship specimens loaned by Banks Business College for the 


Convention drew large crowds, especially devotees and lovers of the art. 


Hand- 


writing by famous engrossers was shown dating back to 1850. 


cent of legislation includes business 
laws and regulations. 

He then cited instances to illustrate 
what industry and business is doing 
to help itself. He explained that 
changes toward interdependence have 
brought about group activity in busi- 
ness and industry. How through or- 
ganization and combined research 
into modern selling and production 
the group manufacturers and_busi- 
ness men are making applicable the 
great principles of economics. And 
yet it is Mr. Thorpe’s opinion that 
this group activity is not destroying 
the individuality of the business man. 
It is a case of banding together to 
make progress, and consequently the 
business man of today has to “run 
like the devil to stay where he is.” 

Mr. Thorpe commanded the com- 
mercial teacher not to study the ab- 
stract but the concrete things. That 
in this business age the business man 
should take on the professional out- 
look. “More things for more people 


is the philosophy of the industrial 
age, he concluded. 

At a dinner given just before the 
concluding session of the convention 
in honor of Seth B. Carkin, retiring 
president, members of the Commer- 
cial Teachers’ Club of New York 
University paid open tribute to the 
leadership and genuineness exhibited 
by Mr. Carkin over a long period of 
years. 

More than a _ dozen speakers, 
prominent in the Association and in 
commercial education throughout the 
East. followed Toastmaster Alexan- 
der S. Massell, head of the Central 
Commercial Continuation School in 
New York City, in their expression 
of good wishes and an appreciation 
of the aggressive leadership shown 
by Mr. Carkin. Edward J. Mce- 
Namara, principal of the High 
School of Commerce, was to have 
presided over this event but was com- 
pelled to leave the Convention be- 
cause of illness. 





In the grand ballroom, after the first day’s 


session of curri:ulum making, more than 600 teachers dined, 


laughed for an hour, then danced until midnight. 
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expressed _ their 
hearty recognition of Mr. Carkin’s 
Jeadership qualities: Louis A. Rice 
of the Department of Public Instruc- 
tion in New Jersey; Clinton A. Reed, 
Supervisor of Commercial Education 
in New York; J. O. Mollot, Special- 
ist in Commercial Education, Wash- 
ineton, D. C.; Charles E. Cook, 
Iyirector of Commercial Education, 
Rochester, N. Y.; Charles C. W. 
Coffin, of the American Book Com- 
pany, a life long friend of Mr. Car- 
kin's; John Robert Gregg, head of 
he publishing company that bears his 
ame; John E. Gill, Vice-President 
and Dean of the Rider College, Tren- 
ton, N. J., and Dr. Paul S. Lomax, 
Professor of Commercial Education 

New York University. Peter L. 
\onew, chairman of the committee 
in charge of the dinner, presented 
« vift from the Packard School. 


The following 


<l 


The Largest Teacher Group 


Mr. Carkin congratulated the As- 
sociation on its strength and activity 
during the past year. It is the larg- 
est organization of commercial teach- 
ers in the country, President Carkin 
declared, and as such has very def- 
inite responsibilities. It can look for- 
ward to the next annual meeting and 
the year book with great pride, he 
feels, in view of the reception this 
A\ssociation’s medium has been given 
hy teachers, school superintendents, 
boards of education, libraries, col- 
leges, universities and business 
houses from all parts of the country 
and from foreign fields as well. The 
1930 vear book, it was announced, 
will be devoted to the ‘“Administra- 


This Group of N. A. C. T. 
Members posed for a photo 
at the opening of the Con- 
vention. Some are visiting 
from other associations. Left 
to right—H. E. Barnes, Den- 
ver; I. L. Lindabury, Malden, 
Mass.; B. F. Williams, Des 
Moines; E. H. Norman, Bal- 
timore; J. L. Harman, Bowl- 
ing Green, Ky., and J. F. 
Fish, Chicago. 


tion and Supervision of Commercial 
Education.” It will be divided into 
five parts: “Trends in Administra- 
tion and Supervision of American 
Commercial Education”; ‘Principles 
of Administration of Commercial 
Education”; “What Help Lo Teach- 
ers Expect of Supervisors?” and 
“Tests and Measurements in Com- 
mercial Education.” 

The Association’s officers for the 
ensuing vear are: President, Dr. Ed- 
ward J. McNamara, of New York 
Citv; Vice-President, Mrs. Edith 
Joynes, ot Norfolk, Va.; Secretary, 
Alexander S. Massell, New York 
City; Treasurer, Arnold M. Lloyd, 
Philadelphia ; Iexecutive Board, 
Prof. Atlee Perey, Boston; E. S. 
Donoho, Baltimore, Md.; Dr. EK. G. 
Miller, Pittsburgh, Pa. 

Dr. Edwin C. Broome, Superin- 
tendent of Schools, Philadelphia, 
welcomed the Convention to his city 
and his address received response 
from Dr. Cheesman A. Herrick, 
President of Girard College, Phila- 
delphia. The program for the pri- 
vate school section meetings was 
supervised by W. H. Beacom of Bea- 


com Business College, Wilmington, 
Del. The Junior and Senior High 


School section was presided over by 
Mr. A. L. Howard, Director of Com- 
mercial Education in High Schools 
of Washington, D. C. Mr. E. W. 
Barnhart, Chief Commercial Educa- 
tion Service, Federal Board for Vo- 
cational Education, Washington, D. 
C., arranged the lecture program for 
the Continuation Day and Evening 
School section. © The Commercial 
Teacher-Training Section lectures 
were directed by Mr. Charles E. 
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Sowman, Girard Philadel- 


phia, Pa. 


College, 


Plan to Send Delegates 


Plans to send ten official delegates 
from the .\ssociation, chosen by the 
U. S. Bureau of Education, to the 
14th International Congress for Com- 
mercial Education in Amsterdam, 
Holland, on September 1-5 this year 
were begun by a petition to the Fed- 
eral Government for funds necessary 
for the expenses of the delegation. 

The Association extended _ its 
thanks to the following exhibitors at 
the Convention who helped to make 
possible a contact between those who 
supply commercial education with its 
modern means of instruction equip- 
ment: American Book Company; 
Atlas Sign & Novelty Co.; J. F. Ap- 
ple Co.; Ellis Publishing Co.; Ester- 
brook Steel Pen Mfg. Co.; Ginn & 
Co.; ‘Gregg Publishing Co.; Monroe 
Calculating Machine Co.: Pace Insti- 
tute; Prentice Hall, Inc.; A. N. 
Palmer Co.; Isaac Pitman & Sons: 
Remington-Rand Business Service; 
Reynolds Mfg. Co.; Ronald Press 
Co.; H. M. Rowe Co.; Royal Type- 
writer Co.; South-Western Publish- 
ing Co.; Underwood Typewriter Co. ; 
Walton School of Commerce; J. C. 
Winston Co.; Zaner & Bloser Co.: 
Woodstock Typewriter Co.; Steno- 
type; Varitvper, Inc.: Lyons & Car- 
nahan Publishing Co.: Spencerian 
Pen Co.; Joseph Dixon Crucible Co. : 
J. P. Owen Pubiishing Co.: Joseph 
Gillotte & Sons; Bentley School of 
Accounting & Finance; Friendship 


Business Advertising; 'Dictatvpe Co.., 
Dictaphone Sales Corp. 


ric: 
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Reference Books I Suggest For 


Commercial Law and Shorthand | 


By Howard C. Schermerhorn 


Principal, Washington Heights Merchants’ and Bankers’ 


DESIRE to discuss the subject, 
| “Available Helps,” in its broad 
and literal meaning of “Usable Aids,” 
and have therefore decided to sug- 
gest a few publications and aids that 
| have found helpful to teachers of 
commercial law and stenography ; 
publications and aids that will help 
arouse the interest of the students in 
their work and make the teaching of 
these subjects more effectual. 

The classifying of commercial law 
as a purely vocational subject is quite 
general. Why there should be wide- 
spread development of this idea is 
difficult to analyze. Certainly, the 
study of any subject that will give the 
student a broader view of life and a 
keener appreciation of its sociological 
and economical fabric has cultural 
value. The analogy might be carried 
still further, for like mathematics, 
commercial law develops accurate rea- 
soning and therefore has a consider- 
able disciplinary value. 


Careful Selection Saves Time 


There are many books and other 
publications available to the teacher 
of commercial law, but I desire to 
bring to your attention only a select 
few of these that I believe every 
teacher of the subject can use ad- 
vantageously. 

The first book you should obtain is 
a copy of the latest edition of the 
state statutes or codes of your own 
state. Along with this book I suggest 
that you secure a standard law dic- 
tionary. The Black Law Dictionary, 
published by the West Publishing 
Co. of St. Paul, Minnesota, is*com- 
plete and modern. This dictionary 
also contains a vast amount of en- 
cyclopedic matter pertaining to law. 
A very valuable book. 

The Docket, the house organ of the 
West Publishing Co., St. Paul, Min- 
nesota, and Case and Comment, 
known as the lawyer’s magazine, the 
house organ of the Cooperative Pub- 
lishing Co., Rochester, N. Y., are for 
free circulation and contain much 
useful material. 


Law students and school officers 


“work. 








On the Book Page of 
the next issue of The 
Journal of Business Edu- 
cation the following new 
books will be reviewed: 
Scientific Dictation Studies 
Applied English Essentials 
Rowe’s New Cost Account- 

ing 
Executives’ Business Law 
English of Commerce 





may secure free The Law Student, 
published by the American Law Book 
Co., Brooklyn, N. Y. 

It is with regard to the teaching 
of shorthand, a subject considered of 
major importance in the building of 
a commercial curriculum, that I shall 
endeavor to be more specific in the 
offering of usable aids and sugges- 
tions for their use. 

In our school we use both The Pit- 
man Journal, published by Isaac Pit- 
man and Sons, 2 West 45th street, 
New York, and The Gregg Writer, 
published by The Gregg Publishing 
Co., 16 West 47th street, New York. 
We believe these magazines offer fine 
assistance in arousing the student’s 
interest in their work in a diversity 
of ways. They offer many inspira- 
tional articles indicating the essentials 
of success in the business world; 
many pages of shorthand reading ma- 
terial for both elementary and ad- 
vanced students; new material with 
which to supplement the dictation 
You will find that students 
whe are required to transcribe from 
the printed shorthand notes became 
more careful with their outlines as 
they recognize the ease with which 
they may be transcribed. 


Contemporary Reading 


All teachers of the subject can read 
with much profit The Man of Last 
Resort and The Strange Schemes of 
Randolph Mason by Post. These are 


School, New York City 


extremely interesting stories based 
upon certain fundamental principles 
of law, and are splendid for class use 
to arouse interest in the lesson. 

Law and Business by Spencer: 
Commercial Law and Cases by Perrine 
and Babb; Cases on Business Law by 

sritton and Bauer;; Bay's Cases in 
Commercial Law; offer a choice selec- 
tion of case books that will be found 
very helpful to the teacher who in- 
sists on teaching the subject by the 
case method. 

Whitman's Review and Quis Book; 
The Ohio Law Quisser; and Thi 
Owens Law Quizzer, are interesting 
books of their kind. 


General References 


1 should like to suggest a list of 
texts of general interest and value and 
well worth having for further study 
and for reference purpose. They 
form a fine library for the individual 
teacher or for the school. 

My list would include: 

Spencer on Guaranty and Surety- 
ship. 

Tiffany, or 
Property. 

Lawson, or Clark, on Contracts. 

Childs, or Tiffany, on Sales. 

George, or Burdick, on Partner- 


Northup, on Real 


ship. 

Brannan on Negotiable Instru- 
ments. 

Schaub and Isaacs, The Law of 


Business Problems. 

Elliott, or Lawson, on Bailments. 

Ballentine, Clark, or Taylor, on 
Corporations. 

Childs’ Personal Property. 

Sedwick, or Hale, on Damages. 

Van on Insurance. 

Chapin on Torts. 

If it is not possible to own the fore- 
going books the one most desirable 
is a Manual of Elementary Law. For 
this all-purpose book Hall’s Fishback 
is recommended. 

Among other publications, The 
Business Law Journal, a high grade 
magazine devoted exclusively to busi- 
ness law, is prohahly the leader.. 
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The New 





and revolutionary Bw 


Direct Method 


of teaching typewriting 


YPEWRITING is now being taught by di- 

rect dictation delivered by expertly 
phrased Dictaphone cylinders under a _ well- 
planned schedule of progressively increased 
speeds. 


This departure from the old copybook method 
is as important to typewriting instruction as 
was the elimination of copybook instruction in 
penmanship. 


Many teachers of typewriting know that di- 
rect dictation trains pupils faster and more 
accurately than copybook work. But no teach- 
er is physically able to withstand the strain of 
dictating constantly. Even if this were possi- 
ble, it would require several teachers in each 
class room to dictate at the various speeds that 
are necessary for the various groups that nat- 
urally develop as the work progresses. 


By the new method all vocal strain is elimin- 
ated. With a multiple tube system and a set 


of practice records, each group of students has 
the equivalent of an individual instructor. 


50 to 65 per cent 
more efficient 


This new way of teaching typing was devised 
by Professor Charles Miller, LL.B., LL.M., 
former instructor in stenography and typing at 
Columbia University. It is known as the Miller- 
Dictaphone System of Typewriting. 


Many universities and vocational schools have 
found that the ‘‘Miller-Dictaphone System” is 
from 50 to 65 per cent more efficient than the 
older method. These gains held good both in 
controlled and in general classes. 


Full particulars regarding the system will be 
gladly sent. The coupon is for your con- 
venience. 


be ee 


The Miller-Dictaphone System of Typewriting 
Educational Bureau, Room 206 
Graybar Building, New York, N. Y. ERE Six e ty eine oe ie a Acc. © Goce eet aeTOnd Ate aa leace bie Ae eee eRe Ss 
I would like to learn more about the “Direct Dictation EMO MEM dc.) ote 9-5 ONS glare Nisha Saas Ae ae RAEI Re Oe ele 
Method” of teaching typewriting. Please send your free 
leaflet. a cao Axe 5. dis bat aladolcial sla tunisia aids eu ieee wane Cee 5 
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Commercial Education Fills 
Special Place at Convention 


North Carolina Education Association Considers 
Many Phases of Commercial Teaching 


OR the first time in the history 
F of the North Carolina Education 
Association the program of its annual 
meeting in Raleigh, N. C.. March 
22-23, provided for an extended dis- 
cussion of the theme, “The New Vis- 
ion of Commercial Education,” a 
subject selected by the North Central 
District. 

The entire two days’ program, un- 
der the direction of Mrs. Walter 
Lee Lednum, President Durham 
College of Commerce, realized its 
purpose in a score or more of ad- 
dresses and demonstrations concen- 
trated on bringing out the problems 
of commercial teaching as they con- 
cerned every branch of business in- 
struction. 


Diversified Program 


An idea of the completeness of the 
lecture program can be gained from 
the various phases covered by it: 
“How to Choose Contestants for 
Typewriting Contests,” “What Sec- 
ondary Training Best Prepares for a 


DR. R. L. FLOWERS 


Who delivered the banquet address at 
the meeting of the North Carolina 


Education Association. He is  vice- 
president of Duke University, Dur- 
ham, ic: 





University Course in Business Ad- 
ministration,” “Highlights in the 
Teaching of Shorthand and Type- 
writing,’ “Research Studies in Type- 
writing,” “How to Train for Speed,” 
“Office Technique,” “The New Vis- 
ion of Secretarial Duties.” 

Prominent among those on this lec- 
ture program was Dr. Francis 
Moon Butts, Head of the Department 
of Business Practice, McKinley 
High School, Washington, D. C.; Dr. 
EK. E. Peacock of the Economics and 
Commerce Department, University 
of North Carolina; D. D. Lessen- 
berry, Vice Principal, Business High 
School, Pittsburgh, Pa., and Dr. 
R. L. Flowers, Vice President, Duke 
University, who gave the banquet ad- 
dress. 

The outstanding event on the pro- 
gram was the banquet where provi- 
sions were made for one of the most 
representative group of visiting 
speakers the Association has ever lis- 
tened to. In addition to Dr. Flowers’ 
well-received address on secretarial 
duties were talks by Dr. James E. 
Hillman, State Director Division 
Certification; H. M. Jameson of the 
Southwestern Publishing Co.; W. W. 
Renshaw, Manager Gregg Publishing 
Co.; E. E. Brawford of the Rowe 
Publishing Co.; E. L. Layfield, Pres- 
ident Southern Commercial Teachers’ 
Association and C. C. Shell, repre- 
sentative of the La Salle Extension 


University Stenotype Department, 
who gave a demonstration of the 





MRS. WALTER LEE LEDNUM 


President of Durham College of Com- 

merce, who was responsible for the un- 

usually successful meeting of the Asso- 
ciation. 


Stenotype and reported several of 
the Convention addresses. 

No business of consequence was 
attended to at this meeting but in- 
stead the election of officers and 


board was deferred until the State 


Typewriting Contest meeting to be 
held in Chapel Hill in May. 

Those who were instrumental in 
arranging for the addresses and ban- 
quet in coordination with Mrs. Led- 
num were: J. E. Shields, Professor 
of Economics, Duke University, Miss 
Myrtle Alexander, Chairman North 
Central District of the N. C. E. A.; 
Miss Ethel Solloway, Head Commer- 
cial Department, Central High 


School, Durham, and Miss Emma L.. 


Smith, Salisbury High School. 





More fidiinens School 
Legislation Needed 


SHORT session of the Na- 
A tional Association of Accred- 
ited Commercial Schools held dur- 
ing the FE. C. T. A. Convention, 
March 28, the effect of state legisla- 
tion on the future of the business 
school’ came in for a sharp and 
pointed round of discussion. Many 
cases of schools opening over-night 
and making attractive promises which 
are never lived up to before the 
school closes its doors and moves 
away were cited by H. E. V. Porter, 
Secretary of the Association and 
N. Y. State Representative from 
Jamestown, N. Y, Lack of the proper 


and adequate legislation was respon- 
sible for this, Mr. Porter maintains. 

The rights of private schools in so 
far as their survival and accredited 
state endorsement is concerned 
should become a part of the business 


of the state legislatures, Mr. Porter 


declared. He likewise referred to the 
pending legislation in New York 
State and a bill which was imme- 
diately under consideration. This 


bill would provide for an annual in- 


spection of private schools by the 


State Board of Regents. It would 
make the failure to register a penal 
offense. 

The appointment of a board of 
governors to inquire into legislation 


now pending in any state in the 
Union with a view to making recom-- 


(Continued ow page 41) 
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The Backbone of Successful 


Private Commercial Schools 


The Principal of a long established private commercial 
school traces the development in his field 


By Seth B. Carkin 


Principal, the Packard Commercial School, New York City 


l is common knowledge that the 

private commercial school is the 

parent of commercial education 
1 this country. Nowhere in the his- 
tory of education is there a compar- 
able situation or contribution which 
equals this magnificent effort on the 
part of private enterprises to fill an 
educational need. We of this gen- 
eration will do well to pause and 
study the basic principles upon which 
those pioneer private school men 
laid the foundation of commercial 
education. 

There is no doubt that in the early 
days of the private commercial schoo! 
the Cardinal Principles of Secondary 
Education included worthy home 
membership, with emphasis on the 
vocation. The vocation was, and still 
is, the center about which the entire 
plan functions. 

Citizenship and ethical character 
were basic to the curriculum of the 
private commercial school. Today, 
after over thirty years, men who were 
the bovs of that generation come to 
my office and tell me of the influence 
S. S. Packard had on their lives. | 
have had them tell me the details of 
a disciplinary situation which traces 
back perhaps thirty-five or forty 
vears ago. Benefits of advice given 
then are still exerting an influence on 
their character and citizenship. I am 
not sure they had much leisure time 
to trouble them. There are records 
of talks to young men by these early 
school masters which surely would 
guide students in their leisure. 


Ground Work Essential 


The command of the fundamental 
processes through which knowledge 
could be acquired certainly was em- 
phasized. Some attention was given 
reading but much more emphasis was 
placed on writing and arithmetic. 
Physical exercise was to be had in 
abundance through manual labor, and 
no artificial methods were necessary. 

3y emphasizing the early school | 
lo not mean to express less confi- 


dence in the present ones. I merely 
want to show: 1. That the principles 
or objectives of secondary education 
were then basic to the private com- 
mercial school. 2. That we need to 
study this outstanding contribution 
to education in order bette: to under- 
stand and handle the present situa- 
tion. 

Of course conditions have changed 
and the new situations must be dealt 
with in the light of present needs. 

What is the present situation in the 


private commercial school? Is it a 
secondary school? What is_ its 
status? Undoubtedly data are not 


available to effectively prove just 
what the present attitude is, there- 
fore trends will have to be indicated 
by considering those outstanding 
schools which seem to be representa- 
tive. 
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Kirst we can note some of the 
changes which have taken place in 
education in general, for if we are to 
justify the private commercial school 
as a part of our educational plan it is 
logical first to see the whole and then 
its parts. 


More Thought to Education 


During the last twenty years, al- 
most over night, education has be- 
come popular. It is not unusual for 
men and women of mature years to. 
matriculate in a college or university 
for a four-year course or to enter for- 
a master’s or doctor’s degree. We 
have rather recently taken the attitude 
that we never stop learning, that our 
education is never complete. Dr. E. 
L. Thorndike of Teachers College, 
Columbia University, expresses the 


J. P. Wilson, founder, moves Wilson’s Modern Business College, 

Seattle, Wash., to the new building. Thirty-three years of progressive 

in commercial education are behind Mr. 
establishment 


methods 


Wilson’s new 
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Business Demands 
Calculating Machine 
Operators 


from the 


BUSINESS SCHOOLS 


Adapt your students for this 
kind of work by equipping 
your work-rooms with 


Mercedes 


the more efficient machine 
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Dr. L. J. Comrie in a recent 
article in the Accountant’s 
Journal, compared all types 
of calculating machines. Mer- 
cedes received 10 points more 


than the second best. 
We will be pleased to send you full 
information regarding outfitting your 
work-rooms with Mercedes calculators 


RALPH C. COXHEAD CORPORATION 
22 PARK PLACE NEW YORK, N. Y. 
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Commercial Education in Secondary Schools 








Boston Edited by Harry Dexter Kitson, Columbia University Atlanta 
a. book presents the essential facts concerning the 
aim and nature of the courses of study found in the Dallas 
New York : : eae a 5 ; 
modern commercial curricula. This is accomplished by 
means of a number of articles which include the subjects 
generally found in such curricula, each written by one who Cuties 
Chicago is thoroughly familiar with the field it treats. The fitting 
of boys and girls to adjust ‘themselves to the unpredictable 
demands of business lite, by giving them an understanding — en 
London ot business as a whole is emphasized throughout. Price $2.20. cisco 
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opinion that it takes most of one’s 
time to retain and keep up to date 
on that already learned. 

Colleges and — universities are 
crowded. . Entrance requirements 
have been raised and the college now 
selects only those of outstanding abil- 
ity. I am not relating this as a crit- 
icism of the college; I simply want to 
indicate the condition as it exists. 

Those interested in a constructive 
criticism of the Liberal Arts should 
read the address of Superintendent 
Boynton on, “Again The Open Door 
in Education.” This address was 
later published in the April, 1927, is- 
sue of “The Journal of the National 
ducation Association.” 

Also, during these twenty vears 
the Junior High School has become 
established, the Continuation School 
has been organized, and the attend- 
ance at the Senior High School has 
doubled and tripled. Education for 
“All the Children of All the People” 
is the actual demand. And what has 
this to do with the private commer- 
cial school ? 

It seems to me these are some of 
the reasons which indicate that the 
private commercial school must ulti- 
mately change its aims from the field 
of secondary education to that of the 
professional school of college grade. 

True, the Junior High School, the 
Senior High School, and the Contin- 
uation School are not vet providing 
adequate commercial education, but 
if they continue for another ten or 
fifteen years at the present rate they 
will very nearly meet the need, and 
then the only true educational justi- 
fication for a private commercial 
school of secondary grade will be 
found in the general demand _ that 
may exist for a private commercial 
school as compared to the demand 
for a public school. 


« 


Business Now Demands More 


Another reason why the private 
commercial school is changing from 
a secondary to a professional or vo- 
cational school can be laid at the 
doors of business itself. 

The grammar school graduate of 
twenty years ago was then in demand 
by business. He could enter the of- 
fice occupations, but today business 
is demanding the high school gradu- 


ate. Furthermore business is getting 
the high school graduate. The 


change in school laws, the increased 
numbers going to high school, and 
the call from business for the seven- 
teen or eighteen year old worker have 
made the .graduate of the private 
commercial school, whose former 
training was only that of the gram- 
mar school, a distinct liability. Of 





course thousands of voung people un- 
der seventeen and eighteen years of 
age are to be found in offices today 
but as a rule they are not function- 
ing as stenographers and the like. 
Perhaps new types of training are 
needed. Which is a matter for care- 
ful thought. 


What Makes the “Big” School 


The leaders are not necessarily the 
largest or the oldest schools. “Out- 
standing” and “representative” 
schools are those who maintain high 
educational standards and at the same 
time attempt to keep pace with prog- 
ress. There is a considerable number 
of these representative private com- 
mercial schools in this country and 
it is from what they are doing now 
that I want to indicate the trend of 
private commercial school education, 
for which aims may be formulated. 

These schools are interested pri- 
marily in the high school graduate 
and the college student. Thev are 
offering curricula of one, two and 
three years in length. Many of their 
courses are of college grade and some 
of these schools are empowered to 
erant degrees. College and univer- 
sitv students are to be found in their 
student body. These are the profes- 
sional commercial schools in whose 
aims I am especially interested. 

T believe Pestalozzi gave the aims 
which, with modern interpretation, 
definitely apply to the type of pri- 
vate commercial school I am discuss- 


ing. 
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Pestalozzi said that true educa- 
tional aim should be the development 
of Power, Character and Skill. 
These integral parts of education can 
he easily remembered since the first 
letter of each word combined form 
the abbreviation, P. C. S., which also 
stands for “Private Commercial 
School.” Consequently I would state 
the aims of the private commercial 
school as the development of Power, 
Character and Skill. 

Power comes in useful thinking 
through a problem and arriving at a 
conclusion. It likewise offers a way 
toward adjustment of social and in- 
dividual problems. It brings a posi- 
tive personality. 

Character is expressed through the 
practice of honesty and the exercise 
of other qualifications and character- 
istics, such as promptness, reliability. 
industry and loyalty. 

Skill, knowledge and appreciations 
of values also comes in_ useful 
through these technical and semi-tech- 
nical commercial courses which form 
the basic training for the vocation 
desired. 

To a certain extent these aims are 
ideal, and they should be. The kind 
of commercial education that best 
achieves them also has its foundation 
in the seven cardinal principles of 
secondary education. 

The administration of a_ private 
commercial school with the idea to 
the achievement of these aims will 
comprise the second half of Mr. 
Carkin’s discussion in the May issue. 

Editor. 





Business Education in Sweden 
Gets Government Support 


The Government of Sweden is suf- 
ficiently interested in the commercial 
school and in the business education 
of its population to contribute to the 


support of seven commercial col- 
leges, four communal commercial 
schools, seven private commercial 


schools, forty-six apprentices’ schools 
teaching business subjects and fifteen 
higher elementary schools that offer 
commercial instruction. 

A government grant is given, how- 
ever, to a commercial college only if 
the municipalities of the district sup- 
porting the school contribute at least 
one-third the amount the government 
provides. In commercial schools and 
schools for apprentices the grant con- 
sists of a specified amount per teach- 





ing hour and not more than one-half 
the expense of the material. To the 
higher elementary schools the gov- 
ernment help is given according to a 
budget for each individual class. 

The Handelsgymnasier, or com- 
mercial college, normally gives a two- 
vear course after a preliminary course 
of six years has been completed in 
the secondary school. The students 
entering these schools average an age 
of seventeen years. Education is 
compulsory in Sweden up to 14 years 
of age, and from 32 to 38 hours 
weekly are devoted to teaching. 

The communal and private com- 
mercial schools usually give a one- 
vear course with somewhat less rigid 

(Continued on page 41) 
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NO. 1 


OF A SERIES OF TALKS 
ON BUSINESS Py) 


AND 
THE STENOTYPE 


$10,000 
Thrown Away 








LARGE Chicago corporation recently found it 

good business to throw away $10,000 in office 

equipment. A junk dealer gave them some- 
thing like $400 for it. 

This company which for years has done business in 
one of Chicago's older office buildings is now moving 
into one of the modern skyscrapers which is piercing 
the city’s skyline. In moving they took an inventory 
of themselves and of their equipment. 

An executive of the company said, “During the past 
ten years business has speeded up tremendously. Air 
mail is as commonplace to us today as was the R.F.D. 
only a few years ago. 
But we believe that dur- 
ing the next ten years 
business is going to move 
at an even faster pace. 
That is why everything 
in our establishment must 
be new and modern if we 
are to continue to grow 
and prosper. Expense is 





a minor item in compari- 
n with efficiency wl Shown above — 
sO y » “1e “< * 
Sed é + . the Stenotype 
That is why many of Murhise 


the largest business in- 

stitutions in the country, 

after thorough investigation of every phase of the tak- 
ing and transcribing of dictation, are hiring Steno- 
typists as they add new stenographers and are encour- 
aging groups of their best stenographers to study 
Stenotypy—the swift, modern machine way in short- 
hand. These far-sighted executives recognize the 
need for prompter transcription of letters; more ac- 
curate letters; more even distribution of work in the 
office; and the elimination of annoying hold-ups and 
delays. 

It is with the same vision that approximately 250 
carefully picked business schools of the country are 
now offering instruction in Stenotypy. 

And it is for the same reason that alert young men 
and women the country over—some of them already 
proficient stenographers—are now turning to Steno- 
typy, recognizing it as a shorter avenue to outstanding 
stenographic efficiency and hence to success. 

We believe you will be interested in learning more 
fully about Stenotypy and the rapid strides it is mak- 
ing—particularly as it applies to the future of the 
students who rely on you for guidance and training. 
A request from you will bring this information to you 
promptly. Address Dept. ST-143. 


THE STENOTYPE 


A Division of LaSalle Extension University, Chicago 





























| The Ideal 


PEN — 
PENCIL— 


COMBI- 
NATION 





for the 
Modern 
BUSINESS SCHOOL 


EXECUTIVE 


and 


STUDENT 


HIS twentieth century of ours is 

stamped with convenience and efh- 

ciency. That is why we designed the 
Secretary Pen-Pencil Combination. For 
more than ten years we have manufactured 
fountain pens successfully. With this ex- 
perience back of us, we introduced the 
Pen-Pencil Combination. It was a success 
from the start among busy people, who, like 
yourself, must have dependable writing 
tools at hand constantly. The field of its 
usefulness widens daily because it is the ideal 
solution of the pen and pencil problem. Its 
handy, compact, built to last and to give 
complete satisfaction. 


| We are making a special price of $3 

i per pen, in dozen lots, to teachers. 4 
One pen will be given away FREE 

to every teacher sending in an 

order of a dozen or more. 


Newark Pen Company 
276 N. J. Railroad Ave., Newark, N. J. 
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Can You Help Your Students 


Sell 


AREBUR DAARLEY 
A NEELES, of the Collinwood 


{igh School, Cleveland, Ohio, says, 
“Find out what your graduates are 
doing, and how well they are doing it. 
\re they satisfied with what the 
school did for them? If not, where- 
in: did the classroom fail?” 

It was with this idea in mind that 
a survey was made two years ago of 
the 1926 commercial graduates of 
Sharon High School. Letters and 
questionnaires were sent to all of 
them, asking where they were em- 
poved, what had helped them most, 
and wherein the school had failed 
them if they were dissatisfied. 

Letters were also sent to their em- 
plovers to ascertain how well our 
vraduates were meeting the demands 
placed upon them. The employers 
were asked to grade as A, 44, or C, the 
ability to do work, cooperation, per- 
sonal neatness and work, cheerful- 
and initiative. 


Bridging Two Worlds 


css, 


In 1928 another survey was made 
of the same class. In both cases we 
found employers and employes will- 
ing to respond and to cooperate with 
us in our efforts to turn out a better 
product. 

An article in the November, 1928 
“Balance Sheet” tells us: “It’s a peri- 
lous undertaking to bridge the two 
worlds, school and business. Per- 
haps they will never be completely 
bridged.” We, who are trying to 
bridge this gap, realize just how 
perilous an undertaking it is. It can 
he bridged only insofar as the former 
world conforms to the requirements 
and demands of the latter. The sur- 
vey, therefore, made it possible for 
hoth teachers and students to know 
and understand a little better what is 
expected of them. 


Keep Public Informed 


If we are to sell completely the idea 
of business education, we must keep 
the public informed of and interested 
in our activities. The Sharon High 
School’s commercial department ar- 
ranges with the heads of local stores 
and manufacturing plants for inspec- 
tion trips, which are of mutual bene- 
fit to the business men and to the stu- 
dents. Business men are sometimes 
asked to address the meetings of our 
commercial club. 


By Charles R. Dubbs 
Sharon High School, Sharon, Pa. 


The teachers of the high schools in 
our county which include commercial 
training in their curricula, have an as- 
sociation known to the public as the 
Mercer County Commercial Teach- 
ers’ Association. The Association 
meets monthly, the different schools 
being responsible in turn for secur- 
ing a speaker and arranging for the 
dinner. There is an_ inspiration 
gained in the exchange of ideas, opin- 
ions, and experiences, which cannot 
be gained in any other way. We oc- 
casionally have an open meeting to 
which the public is invited. 

The idea that a commercial teacher 
should have some bona fide experi- 
ence in the subject or subjects he is 
going to teach, is becoming more 
prevalent. An analyst of business 
and business instruction has said: 
“What individual would be willing 
to have his home decorated if the 
contractor and men under his  su- 
pervision had not performed satisfac- 
torily this kind of work for others? 
What group of students, in fact, 
would be willing to study chemistry 
or physics with an instructor if they 
knew that their instructor had never 
had any practical experience in per- 
forming the experiments he presented 
them? Obviously, if left to do our 
own choosing, we should prefer the 
individual with the experience. 


Teachers and Business Experience 


“What is there about this element 
of practical experience possessed by 
some and not by others that makes 
the former preferred when knowl- 
edge of some particular thing or skill 
is to be imparted? I believe the an- 
swer is, ‘Confidence.’ It gives the 
listener a great degree of confidence 
in the one who is presenting the facts 
or principles.” 

Clinton A. Reed, Supervisor of 
Commercial Education in New York 
State, tells us, ‘‘Mcst of us agree that 
the commercial teachers coming into 
our school systems direct from the 
training centers have an insufficient 
knowledge of business transactions 
and procedure from a practical stand- 
point. How many of our teachers of 
shorthand and typewriting, for in- 
stance, have ever worked as stenog- 





Themselves? 


raphers? How many of our teachers 
of bookkeeping have had any real 
practical experience in keeping a set 
of books or as assistants in an ac- 
countant’s office? Without the bene- 
fit of practical experience can they 
efficiently instruct their pupils in up- 
to-date business methods 7 

“Is it too radical to suggest that 
young people who plan to teach com- 
mercial subjects should be required 
by the training institutwns to com- 
plete a definite amount of practical 
work in an approved office? I ap- 
preciate some of the administration 
problems involved but am confident 
they can be solved by taking advan- 
tage of the vacation periods and by 
developing the part-time instruction 
idea. 


The Great Task 


“Surely the completion of a defi- 
nite amount of practical office work 
would give our commercial teachers 
the benefit of more than an ordinary 
textbook knowledge of the subjects 
they plan to teach.” 

How much better a class will pro- 
gress under a teacher whose theoreti- 
cal knowledge is backed by experience 
than under one who has only text- 
book theories to guide him. 

We admit that one of the great 
tasks confronting commercial educa- 
tors today is the selling of business 
education to school administrators, 
business men, the public in general. 
And vet we are told that teachers are 
notoriously poor salesmen, ‘that they 
are too quiet and unassuming — too 
negative. 





Give World What it Needs 


“Learn to sell yourselves to a better 
advantage,” says Arthur Neeles. “I 
firmly believe that it is partly the 
classroom teacher’s fault that high 
school graduates do not know how to 
get along with people. Boys, espe- 
cially, know how to ‘get by,’ but they 
do not know how to ‘put themselves 
across.” 

We must remember that first we 
must produce within ourselves the 
qualities that the world needs. Then 
we must sell these qualities. In so 
doing we are selling our ideas, our- 
selves, in short, our product—com- 
mercial education. 
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. 9 MITH’S Regents Review Books contain the 
Smith ~ New York State Regents examination 
papers for the past 20 years bound in book 

form—all recent papers completely reproduced. 


Regents Review Questions are grouped for topical review. 


Answer books, fully illustrated, contain detailed 
explanations, helpful charts. They are endorsed 


B | by commercial, high and _ public schools 
OO KS throughout the United States and Canada. 


These books train students in answering final 














Saibiect examination questions, help the teacher in pre- 

bolder’ eran paring tests, make sure all points have been 
Commercial Geography Enalish History covered. Useful for filling in odd moments in 
Commercial Law Modern History B 
Elementary Bookkeeping American History class 
Advan Bookkeeping Civil Government , 

Economics 
Advanced Algetra ist Your French 
Geometry and Year French If you are unfamiliar with these helps 
Trigonometry 3rd Year French ! 
Solid Geometry Ist Year German send 40 cents for a single copy. Later 
Biolog 2nd Year German a ‘ 
Botany Bae ard Year German you will order one for each pupil. 
Zoology 2nd Year Latin 
Physics 3rd Year Latin 
Chemistry History of Education 
Physical Geography Psychology and Principles of 
ist Year English Education \\ e i [AZ | K I QO \ . MI | I i 
2nd Year English Arithmetic 
3rd Year English . Elementary English 
AG oe Rey 510 Walker Bldg. Buffalo, New York 
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“PUPILS LIKE TO USE SMITHS” 
Question Books—40c each, 35c each in lots of 6, Write for Free Catalog of all 
Answer Books—30c each in lots of 12 or more. Smith Helps in Teaching 


























“Does everything for the student but talk’’ 


| said one teacher, about 


DICTATION FOR MODERN BUSINESS 


By Kirk and Mumford 


This book is both a complete text for daily assignments and a ref- 
erence book of permanent value to every student. 


There are 716 letters and 92 articles—almost twice the number 
usually found in dictation books. All material is new and carefully 
selected to reproduce modern business conditions. 


The seven appendixes comprise a valuable handbook for use in 
emergencies. 








A definite plan for instruction is fully explained in the Teacher’s 
Edition, and the book is organized to accommodate slow, intermediate and advanced 
classes. It is available with Gregg, Benn Pitman and Isaac Pitman outlines. List 
price, $1.40. 


THE JOHN C. WINSTON COMPANY 


Chicago PHILADELPHIA Atlanta 








fs 
ve 
# 
s 
4 
2a 
nats 
nd 
A) 

















sags sexy Gon: ee poeer 












































April, 1929 





THE JOURNAL 


OF BUSINESS 


EDUCATION 29 





What Is Right In 





Business Education / 


(Continued from page 15) 


mercial teacher group will be second 
to none even in their college profes- 
sional preparation. ) 


3. Business education tends to 
unify the total school learning of the 
student. 

A test in fundamentals of arith- 
metic was recently given the so-called 
academic and commercial groups of 
a large high-school senior class, and 
the median achievement score of the 
commercial group was higher thaf 
that of the academic group in spite 
of the probability that the latter 
eroup were generally superior in 
learning capacity. It would seem that 
the better achievement of the com- 
mercial group is largely explained by 
the fact that their business subjects, 
as a whole, make more exacting de- 
mands upon the constant and efficient 
use of fundamentals of arithmetic 
than do the subjects, as a whole, of 
the academic group. The same is 
probably true of functional oral and 
written English expression in every- 
day life situations. 

The arithmetic and English of 
business tend to include the essen- 
tials that are universally needed, and 
tend to include the using situations 
that make most exacting demands of 
arithmetical and English learning. 
lt is these using situations of busi- 
ness that challenge the student, for 
example, to unify his arithmetic with 
his bookkeeping or to unify his Eng- 
lish composition with his shorthand 
transcription. When a student deals 
with the problems of business prac- 
tice he, in a large measure, deals with 
the nrerging of a big share of his total 
education. The commercial depart- 
ment of the high school, for instance, 
probably makes more correlation de- 
mands of its students for things 
learned in other subjects than does 
any other department. Business edu- 
cation is a powerful unifying center 
for most divisions of education in the 
everyday life experiences of its stu- 
dents. 


Testing for Practical Use 


+. Business education tends to 
cinphasize social (business office) 
measurement rather than mere class- 
room measurement of the things that 
students learn. 


Tests and measurements of a most 
exacting kind are not new to commer- 
cial teachers. They have always had 
to make their teaching stand the rigid 
test of the business practice of their 


students. The success of the short- 
hana teacher, in a large part, has 
heen judged by the success of his 
student-stenographers not in the 
classroom but in the business world; 
and so with the bookkeeping teacher 
and most of the other specialized 
teachers of business. 

The scores that students make in 
classroom tests are one thing, and the 
scores that they make in business 
concerns are another thing. While 
classroom testing is highly important, 
we shouid ever judge its relative 
value in terms of life testing. 

So, in summarizing, we believe that 
in at least four great respects the 
other divisions of education have 





business 


from 


something to learn 
edi. tion: 

(1) In putting the emphasis on 
practical life use of what students 
learn. 

(2) In having students learn 
things in the best ways that those 
things are practically used. 

(3) In holding students re- 
sponsible to unify all their school 
education that generally applies in 
business thinking and practice. 

(4+) In recognizing social (bus- 
iness office) measurement as_ the 
primary test of good teaching, and 
classroom measurement as an im- 
portant but only an intermediate 
test. 


1 Monroe, Walter S. “Directing Learning in 
the High School,” p. 65. Garden City, N. Y-.: 
5 1927. 


Doubleday, Page & Co., 
2 Ibid., p. 72. 
John. “Democracy and Education,” 
New York: The Macmillan Co., 1916. 


3 Dewey, 
pp. 39-40. 


What the Commercial Teachers’ 


Associations 


HEN the Michigan School- 

masters’ Club meets in Ann 
Arbor, Mich., April 25-27, to at- 
tend a score or more conferences 
and conventions, the business and 
commercial curricula will have its 
place on the program twice. On 
April 27, C. J. Argubright of Battle 
Creek will preside at a business 
school session at the Michigan Union, 
after which there will be a luncheon. 
On April 26 the commercial confer- 
ence will take place at the Ann Arbor 
Senior High School. H. E. TenEyck 
of Bay City, will act as chairman, and 
Elizabeth R. Mailhot, Southwestern 
High School, Detroit, secretary. 

A report on “Standardization of 
requirements for a unit of credit in 
each subject of commercial branches” 
will be followed by an address on 
“The Professional Improvement of 
Teachers of Commercial Subjects,” 
by E. W. Barnhart, Chief, Commer- 
cial Education Service, Federal Board 
for Vocational Education, Washing- 
ton, IDs (Ce. 





HE Nebraska State Teachers’ 
Association has confirmed the 
appointment of the following officers 
to serve for the Association for the 
ensuing year: Superintendent J. A. 
Doremus, of Aurora, president; Su- 
perintendent H. R. Partridge, of 
Alliance, vice-president; Superin- 
tendent O. L. Webb of David City, 
treasurer. 
The wife of President J. A. Dore- 
Mrs. Belle Chellis Doremus, 


inus, 


Are Doing 


has the distinction of having taught 
former President Calvin Coolidge. 


HE Commercial Educational 

Association of New York and 
vicinity will meet for a short session 
on April 27 to discuss its program for 
the ensuing year and to elect officers. 
Alexander S. Massell, Central Com- 
mercial Continuation Schooi, New 
York City, is president and Howard 
C, Schermerhorn, Merchants and 
Bankers School, New York City, is 
secretary. 


T a meeting of the North Lou- 
Commercial Teachers 


isiana 
Association in Monroe, La., March 
9, Floyd J. Andrus of the Eunice 


High School spoke on “Some Prob- 
lems of the Commercial Teacher and 
Their Solution.” 

Securing the interest of the pupils 
and holding it is the first problem 
encountered, and a failure to do so, 
Mr. Andrus declared, was because of 
a lack of enthusiasm on the teacher's 
side. A teacher should know much 
more than he expects to teach in or- 
der to hold the pupil’s interest and 
anticipate any question that may be 
asked, he said. Holding before the 
student the vocational aspect of com- 
mercial work will aid greatly in stim- 
ulating the interest in various sub- 
jects, he continued. The choice of 
program as a problem for teachers 
was explained in detail by Mr. An- 
drus. 
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This 


trade 
mark | )y stands for 
years of 


pencil making 
introducing a name 


long and well-known in the world of 
business, in this, our first series of ad- 
vertisements to the Business School 


Teachers. 





Here is the 
HUTCHEON 
“VISEON”’ 


Duplo Pen and Pencil 
Combination 


for ladies for gentlemen i 


$5.00 and up 
An object of real utility attuned 
to this era of speed in getting 
things done. 














qf The FINERPOINTE” tp 


Jee PROPELS PF NCITL, ®£PEts 


or, if you are one of those 












who seldom has occasion to 
use a Pen, here is the 


“FINER POINTE” 


all-ways sharp 
PENCIL 


Inquiries 
from 
Teachers 


will receive our 
immediate at- 
tention. These 
pens and pencils 
were conceived 
specifically to 
aid you in your 
work, 


that may be 
easily and 
quickiy 
refilled with- 
out taking the 
Pencil apart. 


QUTCHEON BROTHERS 


241A Centre Street 
$1.00 New York N. Y. 
and up 


all HUTCHEON products are guaranteed 




















Just One Typewriter with 


PEERLESS KEYS 





Then Compare the 
Results 


YESTRAIN, nerve strain, finger 
cramping—Peerless Rubber Type- 
writer Key Tops prevent them all. 


The white glare of ordinary keys with 
their metal rims tire the eyes and make 
student typists less efficient. The pound, 
pound, pound of the sensitive finger tips 
on the hard key surfaces cramps the 
fingers and jars the nerves. No wonder 
typewriting classes become discouraged 
and discouraging. 


Peerless Rubber Typewriter Keys solve 
the problem. Their neutral green color 
is soothing to the eyes, the soft resilient 
rubber gives comfort to the finger tips 
and eliminates shocks. 


Equip just one of your typewriters with 
Peerless Rubber Typewriter Keys— 
then compare the results with your 
other machines. See how speedy and 
smooth typing can be with them—why 
all your typewriters should have them. 
Write for a free sample. 


Business School Dept. 


PEERLESS KEY CO. 


176 Fulton St. 


New York City 
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Vary Your Classroom Procedure 


(Continued from page 14) 


lecture in instalments, taking two or 
three periods to complete it. | in- 
sist. of course, on everything taken 
in this way being read back and usu- 
ally arrange that every student in 
the class shall have an opportunity 
of reading a few sentences. In ad- 
dition to this, students are encouraged 


+o transcribe their notes of such talks — 


in full, and hand them in for correc- 


tion of outline, ete. 


Let Pupils Participate 


The “socialization” method also 
has proved very acceptable. This 
can be carried out in many ways. 
For example, | sometimes write out 
a story, or some editorial matter, in 
shorthand, then cut it up into as 
many separate slips as there are 
students in the class. Each slip is 
numbered to insure proper sequence. 
They are distributed throughout the 
<lass, and the students then read back 
in numerical order. When a_ stu- 
alent fails to read all of the sentence 
or sentences on her slip, she forfeits 
the slip to another student. If this 
plan is used occasionally it never 
fails to secure one hundred per cent 
interest and enthusiasm. 

\nother plan is get the students 
to discuss some subject or some in- 
terest among themselves, each stu- 
dent. including the speaker at the 
moment, taking down what is said. 
This plan is successful only with 
certain classes, and should be used 
judiciously. A class of college grad- 
uates, for example, got into the spirit 
of the thing so quickly that they 
made repeated requests for a repeti- 
tion. 


Loosens Inhibitions 


All this tends to weaken that men- 
tal stranglehold which seems to hold 
so many students when they are be- 
ing tested as to speed. Every short- 
hand teacher knows what this means, 
and one way to break this mental 
inhibition—for that is all it is, in 
most cases—is to take the student 
out of herself by introducing that 
which secures her interest, and chal- 
lenges her imagination. If the stu- 
dent has been properly taught the 
rules and principles of the system 
which she uses the application of 
these will come less consciously if 
she is thinking about what she is 
writing, and not so much about the 
outlines she is writing. 


Fewer Drop Out 


But what about the practical re- 
sult of this experiment? One result 

















Dedicated March 30th, the new build- 

ing of the Michigan Education Asso- 

ciation at Lansing is the last word in 
beauty, efficiency and convenience. 


has been that classes of from 35 to 
40 students in evening school have 
been kept intact during the entire 
course. Where students in one or 
two cases have dropped out it has 
been either to take up another system 


of shorthand, or for reasons which 
were unavoidable. Another result 
has been a more uniform progress in 
class. Every teacher in a_ business 
school will appreciate the importance 
of this. The methods used have 
tended to develop a team spirit; to a 
considerable degree they have broken 
down that reserve and nervousness 


which are often a cause for slow 
progress of students in class. That 


the application of these methods has 
resulted in establishing a real inter- 
est in class-work, is one of the most 
patent results. Our difficulty has 
been to get the students of this class 
to give the necessary time required 
for other subjects. 

But from the students’ point of 
view—and from the school’s too, not- 
withstanding the fact that it may 
mean less revenue—the most impor- 
tant result has been that the great 
majority of students who have passed 
through these classes during the past 
three vears has completed the course 
within the prescribed period. By this 
I mean they have acquired the stand- 
ard of speed demanded and accuracy 
in reading back their notes within a 


Classroom Radio 


(Continued fre 


attention through curiosity. 

Room = supervision during — the 
broadcast is always necessary, for 
there is usually present in the room 
some one of a group who is ready 
to take the radio voice as a piece of 
amusement rather than a serious, in- 
structive talk. 

The apparatus for use in this sys- 
tem is the Western Electric (Gray- 
bar) Public Address System. It con- 
sists of amplifier and a microphone 
of the desk type. The loud speakers 
are locai:d in the various classrooms 
where a large audience can be ac- 
commodated and are the 24-inch 
Western Electric cone speakers. A 
6-tube receiver with loop antenna has 
heen added recently to our system by 
which we are able to bring in the pro- 
grams from commercial _ stations 
whenever they happen to interest us. 

A third bit of apparatus is the Vic- 
tor Reproducing attachment from 
which records can be played and 
broadcast. Thus music can be repro- 
duced at any time and for any oc- 
casion. 

The expense of this system, of 
course, varies according to the in- 
dividual case. However, the expense 
of operation is hardly more, we are 
told, than the cost of the operation 


period of three months in the eve- 
ning school. 
ym page 10) 
of a 50 watt electric light. .\s the 


programs are rarely of more than 20 


minutes duration the cost of operation 
is negligible. 


Films fe Bducation 
Tested by Schools 


I pervision of Dr. Ben D. Wood 


of Columbia University and Dr. 
Frank N. Freeman of the University 
of Chicago to determine the value of 
moving picture films as teaching agen- 
cies proved that those pupils whose 
regular course was thus supplemented 
made a notable improvement over 
those taught in the usual way. 
Announcement of the details and 
results of this experiment was made 
by the Eastman Kodak Co., under 


ESTS conducted under the su- 


whose auspices it was pursued. Ten 
thousand school children — selected 
from schools in twelve cities scat- 


tered throughout the country were 
used for the test, which showed that 
pupils in geography gained 33° per 
cent of one standard deviat:on more 
than those not using the films, while 
in general science the gain was 13 per 
cent of one standard deviation. 
(Continued on page 41) 
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Walton 


Accounting Series 


Available for Use in 
Resident Classes of 


Aceredited Educational 
Institutions 





Walton Accounting—Langer . 
Advanced Accounting I 
Advanced Accounting II 





Cost Accounting 
Federal Income Tax Accounting 
C. P. A. Review Problems 
and 
Walton Business Law Series 


Elementary Law; Contracts 
Agency; Partnership | 
Sales; Negotiable Instruments 
Property, Real and Personal 
Bailments and Carriers; Unfair Competition 
Corporations; Debtor and Creditor; Bankruptcy 
Banks and Banking; Insurance 
Surety and Guaranty 





Walton Texts have been indorsed by adoption in more 
than 306 of the leading educational institutions 
throughout the United States. : 


WALTON SCHOOL 
of / 
COMMERCE 


EXAMINATION COUPON 








WALTON SCHOOL OF COMMERCE, Publishing Dept., 
332 South Michigan Avenue, Chicago, Ill. | 


Send me for ninety days’ free examination the texts | 
checked: | 
Walton Accounting—Langer 
Advanced Accounting I 
Advanced Accounting II 

Cost Accounting 

Federal Income Tax Accounting 
Cc. P. A. Review Problems 


usiness Law Series: 


| 
| 
Elementary Law; Contracts | 
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Property, Real and Personal 

Bailments and Carriers; Unfair Competition 

Corporations; Debtor and Creditor; Bankruptcy 

Banks and Banking; Insurance; Surety and Guaranty 
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Higgins’ Eternal Writing 
Ink, the safeguard of 
modern business, is ex- 
temsively used for all 
usual and unusual writ- 
img. Send for sample 
and prices to Chas. M. 
Higgins & Co., 271 Ninth 
Street, Brooklyn, N. Y. 








1 HIGGINS’ 
* Kierna 


JET BLACK - NEVER FADES - CANNOT BE ERADICATED 
For Steel Pens & Fountain Pens 



































A Pencil for 
Every Purpose 


Built Especially 
for School Work 


“Fortuna” “Stabilo” 
The Office Thin Lead 
Pencil Colored 

Pencils 


—_—— (24 colors 
“Golden Swan” “Othello” 
The Drawing The Copying 
encil Pencil 


THEY DO NOT BREAK 


“Write with the right pencil” 





Prices and Samples 
on Request 


Swan Pencil Co., Inc. 
221 Fourth Ave. 
New York City 
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DIRECTORY North Dakota State Teachers’ Associa- 

ticn, Commercial Section 
OF Miss Rose Wolf, Secretary—High School, 
Dickinson, N. D. 
North Louisiana Commercial Teachers’ 
Association 














Commercial Teachers’ Associations 


Accredited Commercial Schools 
Association 
H. E. V. Porter, Secretary—-Jamestown, 
i i ee 
American Association of Collegiate 
Schools of Business 
University of Indiana, Bloomington, Ind. 


Arkansas State Teachers’ Association 
Miss Clarisse Thweatt, Secretary—Hot 
Springs, Ark. 

California Teachers’ Association — 
Row W. Cloud, Secretary—461 Market St., 
San Francisco, Calif. 
California Teachers’ Association 

So. Section _ wes 
\W. Crites, President—Venice, Calit. 
California Teachers’ Association, Bay 
Section 
Ogden, Secretary — Richmond 
Union High School 


California Commercial Teachers’ 
Association 





Officials of teachers’ associations are 
requested to notify THE JOURNAL 
oF Business EpucaTION of any 
changes in staff or address impor- 
tant to members of the association. 











National Association Commercial 

Training Institutions 

Miss Ann Brewington, Secretary—Univer- 

sity of Chicago. 

National Association of Penmanship 
Teachers & Supervisors 

Miss Myria L. Ely, Secretary—Madison 
School, St. Paul, Minn. 


National Commercial Teachers’ 
Federation 

Yoder, Secretary-——State Teachers’ 

College, Whitewater, Wisc. 


Gi 


National Society for Vocational 
Education 
Z. M. Smith, Secretary—State Department 


Alice L. Smith, Secretary—Quachita Par- 
ish High School, Monroe, La. 
Ohio Commercial Teachers’ Association 
F. J. Miller, Secretary—Tiffin Business 
University, Tiffin, Ohio 
Ohio Business Schools Association 
F. J. Miller, Secretary—Tiffin Business 
University, Tiffin, Ohio. 
Oklahoma Educational Association, 
Commercial Section 
Mrs. K. E. Driskel, Secretary—W eather- 
ford High School, Weatherford, Okla. 
Pacific Northwest Business Schools 
Association 
J. F. Caskey, Secretary—Northwestern 
School of Commerce, Portland, Ore. 
Pitman Commercial Teachers’ 
Association 
Alice M. Wood, Secretary—Secretarial 
School, Poughkeepsie, N. Y 
Private Business School Managers’ 
Association 
B. Bridges—Heald College, 
Oakland, Calif. 
South Carolina Teachers’ Association 
Geo. W. Wanamaker, President—Colum- 


Secretary, T. 


Bessie I. Cole, Secretary—San Jose, Calif. hia S.C 
. or of Public Instruction, Indianapolis, Ind. bai Sak = 
Central Commercial Teachers Nebraska State Teachers’ Association Southern Commercial Teachers’ 
bl a Association J. A. Doremus, President—Aurora, Association 
W. F. McDaniel, Secretary—Fort Dodge, Nebraska. Secretary, Miss May Cheatham—Georgia 
lowa School of Technology, Atlanta, Ga. 


Commercial Education Assn. of N. Y. 
and Vicinity 
H. ©. Shermerhorn, Secretary—Merchants 
& Bankers School, 600 W. 181st St. 
New York City. 
Commercial Teachers’ Association of 
New Jersey 
Howard Van Deusen, Secretary—Senior 
High School, Plainfield, N. J. 


Eastern Commercial Teachers’ 
Association 
Alexander S. Massell, Secretary—Central 
Commercial Continuation School, New 
York City. 
Illinois State Teachers’ Association 
Robert C. Moore, Secretary—Carlinville, 


Tilinois State Teachers’ Association, 
Commercial Section 
Miss E. Hicks, Secretary—Champaign, III. 


Inland Empire Association ; 
Austin P. Coburn, Chairman Commercial 


New England Penmanship Association 
Roland T. Horton, Secretary—-22 Hyde 
St., Revere, Mass. 


New. York City Gregg Sherthand 
Teachers’ Association 
Secretary, A. A. Bowle—20 West 47th St., 

New York City. * 
New York State Teachers’ Association, 
Southeastern District 
W. E.. Worthington, Chairman—High 
School of Commerce, Yonkers, N. Y. 


Texas State Teachers’ Association 
Rush M. Caldwell, President—2527 Ross 
Ave., Dallas, Texas. 

Texas State Teachers’ Association, 
Commercial Section 
Secretary, Miss Clara Larrabee—Miiby 
High School, Milby, Texas. 
Wisconsin State Teachers’ Association, 
Commercial Section 
Secretary, Miss Belle R. Green-——Madison, 
Wisconsin. 


Michigan Supervises 
Business Schools 


business schools 


RIVATE 


that under it the type of graduate 


Section—Hillyard High School, Spokane, should conform to modern from business schools has become 
Wash. standards of efficiency and school markedly higher. 

Iowa State Teachers’ Association, policy just as well as public schools. Points on which each privately 

Commercial Section This, at least, is the theory in Michi- owned business school in Michigan 


Miss Ruth Tumbleson, Secretary—Water- 
loo, Iowa. 


Kansas Commercial Teachers’ 
: Association 
Chairman, C. E. Birch, Lawrence, Kan. 


Louisiana State Teachers’ Association, 
: Commercial Section 
Guy Buie, Secretary—Abbeville, La. 


Michigan Business Schools Association 
J. A. Ebersol, Secretary—Acme Business 
College, Lansing, Mich. 


_ Michigan Education Association 
Ernest T. Cameron, Secretary—100 Prud- 
den Bldg., Lansing, Mich. 


Michigan Education Association, Com- 
mercial Section 

W. F. Lewis, Secretary—Northern State 

Teachers’ College, Marquette, Michigan. 





gan, where privately owned institu- 
tions have been put under the super- 
vision of the State Superintendent of 
Public Instruction and are visited 
once a year by a state inspector, who 
issues a certificate if the school meets 
all requirements. 

Strangely enough, this system was 
put in force as the result of a move- 
ment among the private schools them- 
selves, when in 1923 they felt there 
was a certain element in the field 
whose practices were a detriment to 
all. Employers throughout the state 
have declared themselves in favor of 
the state inspection plan, asserting 


is examined yearly before being ac- 
credited are: 


1.. Organization and administration : 
Number of full time teachers 
employed. 
Minimum length of school year. 
Minimum requirements for en- 
trance. 
Length of recitation periods. 


2. Progress of Studies: 
Definition of credit work. 
Required subjects and required 
number of credits offered. 
(Continued on page 43) 
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Equipped 





An Important Part 
of School Equipment 


CHOOL superintendents and principals are be- 

coming increasingly aware of the extent to which 
this highly efficient and inexpensive duplicator meets 
the school needs. Used in reproducing school forms, 
bulletins of activities, charts, maps, drawings—any- 
thing typed, written or drawn, in one color or 
more, the 






HEYER -~Rotary— 


- TRADE MARK- 





is an almost indispensable unit in the school equip- 
ment. The stencil is simple and easy to cut. Any 
12-year-old boy or girl can operate the LETTER- 
GRAPH. Reproduction cost averages about 25c per 
1,000 copies. Any size stock from a postcard to a 
9 x 15 sheet. The price, complete with equipment, 
is only $35.00. 


You can prove the efficiency, ease-of-use, and economy 
of the LETTERGRAPH. Write for our 10 day 
Trial Offer. 


Supplies for all Duplicators 


The HEYER DUPLICATOR CO., Inc. 


Established 1903 
904 JACKSON BLVD. CHICAGO, ILL. 





THE HEYER DUPLICATOR CO. 
904 W. Jacksen Blvd., Chicago, III. 


Send us details of your 10-Day Trial Offer. 


Name 


POE iscadacsssvroex 
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For the Student of 
Business Affairs 
and Methods 


MAKING A LIVING 
The Individual in Society 


By Leverett S. Lyon 
This textbook develops the theme of the individual’s place in organ ized 


society. It is concerved with vocations and treats of the work of 
business men. $1.60 


VOCATIONAL READINGS 


By Leverett S. Lyon and A, MArtE BUTLER 





Excerpts, numbering 157 in all, culled from the writings of over a 
hundred leaders in the fields cf economies, government, and general 
literature. $1.68 


THE ELEMENTS OF 
ECONOMICS 


> . — oe 
By Cuarrtes RAtpu Fay 
This textbook which presents the basic principles cf economics in @ 
particularly simple, direct and readable style is built on the elementary, 
practical definition of the subject as ‘‘the study of how man makes a 
living.”’ $1.68 


OUR ECONOMIC ORGANIZA- 
TION 


By L. C. MarsHacyi and Leverett S. Lyon 


A book for beginners in the study of economics. Abstract discussions 
cf the theory of value gives place to explanations of the functions, and 
the work of banks, of business organization, of competition, of speciali- 
zation, of government, of education, ete. $1.68 


THE STORY OF HUMAN 
PROGRESS 


An Introduction to Social Studies 
By L. C. MArsHALL 


Serves as a preview of social studies. Its purpose is to give to the 
pupil a coherent view of the main forces involved in living together 
in society. It traces the slow steady ascent of civilization. $1.48 


READINGS IN THE STORY OF 
HUMAN PROGRESS 


By L. C. MARSHALL 


A book that may be used as supplementary material with the author's 
The Story of Human Progress or as an independent volume ¢ 
readings. $1.86 


MODERN BUSINESS 


The Business Man in Society 
By L. C. MarsHatr and Mitprep J. WIESE 


This volume presents a concrete study of the work of the modern 


business man who engages success*ully in the management of a business 
that grows from small beginnings to large proportions. $1.66 


BUSINESS COMMUNICATION 


> : STAT TC ~- i 
By Cart Lewis ALTMAIER 
A thoroughly practical and usable textbook of unusually broad = con- 
ception and scope, which discusses thoroughly the question of busi- 
ness correspondence. The last part conta’ns a large fund of information 
Vital in the business world. In press 


ACTUAL BUSINESS ENGLISH 


By P. H. somiiaietinan 


This book, designed for use in commercial classes, simple and 
concrete treatment of the fundamentals of good Er nglis i. with ompp asis 
on business forms. $1.2 


SELF-PROVING BUSINESS 
ARITHMETC 


By Tuomas T. Gorr 
This is a strictly business arithmet’e with emphasis on the project 


method. The unique feature of the book is that the pupil works each 
problem by two distinct methods and compares the results. $1.60 


The Macmillan Company 
60 Fifth Ave. New York 


April, 1929 
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On the Book Shelf— 
———————— 


THE WINSTON SIMPLIFIED DIC- 
TIONARY, Advanced _ Edition, 
Edited by W. D. Lewis, Litt.D., 
Henry S. Canby, Ph.D., Editor The 
Saturday Review of Literature, and 
T. K. Brown, Ph.D., The John C. 
Winston Company, Philadelphia. 
1260 Pages, $2.64. 

There is probably no one book which the 
average person uses oftener than the dic- 
tionary. To it he turns not only for 
definitions of words, their recognized 
usage, quality, and standing, but also for 
trustworthy information concerning liter- 
ary, biblical, and mythological references, 
concerning synonymes and antonymes, and 
many other phases of language usage. Of 
such a book he demands that it be authori- 
tative, up-to-date, complete, easy to refer 
to, and easy to understand. 

The Advanced Edition of “The Winston 
Simplified Dictionary” has all these requis- 
ites. Furthermore, you will be impressed 
with the simplicity, accuracy, and complete- 
ness of the definitions appearing on its 
beautifully printed pages. 

As you leaf through this handy and use- 
ful volume, you will come across a num- 
ber of full-page, colored illustrations of 
various kinds that will delight your eye. 
Another special feature of the Winston 
Dictionary is the 16 pages of reference 
maps in color. 

All in all, this book represents a pro- 
gressive step in modern dictionary making. 


* * * 


A THESAURUS DICTIONARY OF 
THE ENGLISH LANGUAGE, by 
Francis A. March, Sr., Historical 
Publishing Co., Philadelphia. 1462 
pp. $9. 

Everyone who writes will make use of 
this dictionary if he has it handy; every- 
one who writes will have need of it on 
occasion. Indeed, it can be a useful com- 
panion-at-elbow of every reader, for as a 
dictionary of pronunciation and definition 
it serves all ordinary purposes. It ranks 
high among books of synonyms and an- 
tonyms. 

With this book it is as easy to find the 
word you want as with the ordinary dic- 
tionary. All words are entered and de- 
fined in strictly alphabetical order. Be- 
sides, it is possible to find easily the word 
you have forgotten or the word you want 
to express a particular shade of meaning. 
Scattered throughout the vocabulary are 
word-groupings, also in alphabetical order, 
which are synonyms-antonym groups with 
all words defined and arranged in sub- 
groups as parts of speech. Each vocabu- 
lary word is followed by a reference to 
one or more of these synonyms-antonym 
groups, in which all the synonyms and 
antonyms of the vocabulary word may be 
found. 

A voluminous appendix includes a con- 
densed English grammar, a vocabulary of 
faulty expressions, a treatise on punctua- 
tion, a history of the English language, a 
list of notable American sobriquets, a list 
of the pseudonyms of leading writers, 
vocabularies of words used in business and 
law words and legal meanings, etc. The 
whole is rounded out by a complete index 
to the appendix, by which any fact it may 


By Carl A. Naether 


contain is easily located. The author and 
revisers of this work appear not to have 
overlooked much of anything that the 
writer, professional of amateur, might want 
to know about English words. It should 
also be mentioned that English and for- 
eign phrases in common use are included 
in the synonym-antonym groups. 


* * * 


FUNDAMENTALS OF SALESMAN- 
SHIP. By R. G. Walters, South- 
western Publishing Co., Cincinnati, 
Ohio. 320 pages. 

This book, based on the belief that young 
people are going into salesmanship more 
and more as their chosen work, has been 
prepared by the head of the department of 
commerce, Grove City College, who has 
had experience as a salesman as well as a 
teacher of salesmanship and trainer of 
salesmanship teachers. 

It is a first book in selling, opening up 
a number of avenues which can be profit- 
ably followed by the pupil, but even without 
which he will still find himself grounded in 
the essentials, physical and mental, of sell- 
ing. There are five parts: the scope of 
salesmanship ; the salesman himself, includ- 
ing personality, general knowledge re- 
quired, language, reasoning power, knowl- 
edge of human nature and knowledge of 
merchandise; the sale, involving the secur- 
ing of prospects, approach and interview, 
securing interest, closing the sale and sug- 
gestive selling; relations between salesman 
and customer, including service and ethics, 
and a chapter on the salesman’s relation to 
his firm. 








Publishers of books of 
interest to the Business 
School field are invited to 
send copies for review on 
this page. 

Any of our readers who 
may be further interested 
in books reviewed on this 
page can secure complete 
information by address- 
ing the Editor of The 
Business School Journal. 




















Throughout the book reference is made 
to what actual firms are doing and quota- 
tions are taken from sales manuals; at the 
end of each chapter is a set of questions 
based on the text and another set for dis- 
cussion. A manual for the use of teachers, 
also containing a bibliography, is a useful 
addition. 

Hints on a salesman’s non-selling activi- 
ties, best methods of securing a job, etc., 
round out a simple but interesting and prac- 
tical book. 


* * * 


COMMERCIAL LAW. By I. Amster, 
B. S., C. P. A., Central Commercial 
Continuation School and Hunter 
College, New York City. 170 Pages. 
~. Globe Book Company, New 

ork. 


A handy book presenting in outline 
form over fourteen different phases of 
Business Law. The author treats such 
important topics as Contracts, Sales, 
Negotiable Instruments, Bailment, In- 
surance, Agency, Partnership, Bank- 
ruptcy, Guaranty and Suretyship, Real 
Property, and others. Questions and 
“cases” appear at the end of each chap- 
ter. The book is attractively printed. 

* * * 


NEW STYLE-BOOK OF BUSINESS 
ENGLISH, by Max J. Herzberg, 
Head of the English Department, 
Central Commercial High School, 
Newark, N. J., Isaac Pitman & 
Sons, New York, 372 Pages, $1.75. 


If one were to judge the value of this 
finely printed volume by its title, which is 
narrow, misleading, and unimaginative, one 
would do its author gross injustice, for he 
has done well the difficult task of writing 
a test on business English and correspond- 
dence for use in high and commercial 
schools which is intensely interesting, up- 
to-date as a whole, and practical. 

Not only are all kinds of important busi- 
ness letters—inquiries, orders, adjustments, 
credits, collections, applications, sales— 
treated concisely and precisely, but other 
phases of the correspondent’s daily routine 
touching filing, indexing, the postal ser- 
vice, telegrams, and the like are explained 
clearly. 

The inclusion of chapters on “Social 
Letters,” “Stamps and Stamp Collecting,” 
“Finding Your Life Work,’ and “The 
Principles of Advertising” seems illogical 
and irrelevant. The first two are out of 
place in a business book; the other two be- 
long in suitable appendices. 

Special features of this text likely to 
find favor with teachers are the lists of 
summary questions, the sets of exercises, 
andes the concise discussions of rules of 
grammar, spelling, and punctuation with 
which the various chapters are fittingly con- 
cluded. In Appendix 5 is an excellent list 
of business and general books for supple- 
mentary reading. 

Mr. Herzberg writes in a fresh and vig- 
orous style which makes for easy and in- 
teresting reading. Teachers offering 
courses in business English and corres- 
pondence in high and commercial schools 
should by all means consider “New Style- 
Book of Business English” for regular use 
in their classes. 
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Remember 





A Complete Revision 
of the Successful Text 





Elementary 


[Training for 
























Bu siness 


By Wuitkes-YorK-TERRILL 


Will be ready for your fall classes in junior 
business training. Scheduled for publica- 


tion May 21, 1929. 


1. Incorporates latest thought on subject. 


2. Makes use of criticisms and suggestions of 
hundreds who have taught from the original 
edition since publication in 1924. 





3. New and additional illustrations, forms in 
color, and general appearance at once at- 
tractive and pleasing. 
Budget of Forms carefully revised. 
5. A new and enlarged Teachers’ Manual that 
comprehends fully the teaching problem. 


Everyone in touch with the course on junior 
business training knows how it has devel- 
oped and changed even in the space of two 
or three years. The revised “Elementary 
will give you a text 
Before deciding on 


Training for Business” 
abreast with the times. 
any textbook, it will pay you to examine 
this, the newest. 


Send now for a sample. copy, to be for- 
warded to you upon publication, 








The Ronald Press Company 
.” 15 East 26th St., New York, N. Y. 





PR on 





April, 1929 








“AUTHOR! AUTHOR!” er 
those who have seen NEW 
BUSINESS ENGLISH 


Aye 5 





found in Who’s Who) busi- 
ness school man, teache) 
and scholar. His new book 
is designed especially fo1 
private commercial schools. 


* * * 


The prodigal publishers be- 
lieve that you should have 
" a complimentary copy and 
@ promise faithfully to send 


ee i SS kg a's Swe aca ee ess 













Meet Prof. G. S. Kimbal! 
(complete history will be 
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S ALES MEN 
and DISTRIB- 
UTORS: Prof- 
itable territory 
still open to 


wide - awake 
repres enta- 
tives. Write 


for proposition 
at once. 











flip 
of your 
MANGE mares » 


TEMPORARY or PERMANENT 
Paper Fastener 
















VOMMAATHIOLNANATAOD HATO 


Here is a new machine which, by the 
simple movement of a small anvil, 
staples your papers with either a tem- 
porary or permanent fastener. Saves fil- 


"ing space, loss or mutilation of papers. 


Demonstration without obligation. 


STAR 


PAPER FASTENERS 


The Star Paper Fastener Co., Inc. 












Room 1206-A, 67 West 44th St. 
New York 
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Digest of News 


No More Business “Colleges” 


HarrisBurG, Pa.—A bill to confine the 
use of the word “College” or “University” 
to those schools granting degrees only, and 
eliminating many business schools from 
the category of those in college or uni- 
versity rank, was passed by the State Sen- 
ate last month. 


Large Gathering Witnesses 
Canadian Typewriting Contests 


Toronto, Ont—Nearly 3,000 persons 
saw \iss Louise Marchese, of Vancouver, 
B. (, win the amateur typewriting cham- 
pionship of the Dominion by writing 104 
words per minute for half an hour in 
Massey Hall, Toronto, April 6. Miss 
Elsi Kerriston, of Gananoque, Ontario, 

econd place and was declared winner 

senior class with a rate of 100 words 
a mimute. Miss Ann Kreutzer, of Winni- 
peg, was third in the open contest and 
| in the senior class with 95 words. 
Nine other participants in intermediate and 
novice classes came through with prizes 
and honors. 


seco 


Endow Institute for 
Salesmanship 


New York, N. Y.—An institute of sales- 
mansiiip has been founded under the aus- 
pices of Brady, Cryan & Colleran. The 
Institute has an endowment fund of $30,000 
donated by the officers of the firm for the 
purpose of disseminating knowledge of 
ethical salesmanship. The course will be 
giver: by a well-known authority on sales- 
manship. There will be no tuition fee, ac- 
cording to Peter F. Colleran, President of 
the firm. 


Employs Music for Rhythm 
and Speed in Shorthand 


Cuicaco, Itt.—Miss Helen W. Evans of 
the Gregg School, is a strong advocate 
of music as a speed-up method in attain- 
ing proficiency in stenography. Miss Evans 
explains that rhythm is the foundation 
of speed in the writing of shorthand. She 
advocates the starting of pupils writing 
shorthand with the rhythm of slow 
marches, then waltzes and gradually in- 
creasing the tempo until they can write to 
the tune of fast fox trots. The claim 
is made that it has been introduced into 
many schools and with invariable success. 


American Telephone & Telegraph Co. 
Conducts Stenotype Class 


New Yorx, N. Y.—Under the direction 
of Miss Lillian Eppert the American Tele- 
phone & Telegraph Co. has been conduct- 
ing classes to train its employes as sten- 
otypists. A class of nine girls has al- 
teady been graduated and another of 18 
formed. Instruction is from 5.30 to 7.30, 
two evenings a week, membership in the 
class being entirely voluntary. 

The company uses girls trained in this 
Way for reporting conferences and for 
direct dictation and immediate transcrip- 
tion over the telephone. 


Typewriting Students 
Entertain Parent-Teachers 

Everett, MaAss.—A class of eight type- 
writing students at Everett High School 
recently gave a demonstration of rhythmic 
typewriting on Parents-Teachers Night, 
under the direction of Frederick A. Ashley, 
head of the commercial department. Blind- 
tolded, they rapped off five drills at speeds 
ranging from 12 to 120 words a minute, to 
piano accompaniment. The finale repre- 
sented a locomotive starting and gathering 
speed as it goes along. 

At the conclusion of the demonstration 
A. M. Stonehouse, of Royal Typewriter 
Co.'s school department, awarded gold 
medals to each of the participating typists. 


* Ok 


New Department Head 
for Business College 


BAKERSFIELD, CAtir.—Miss Mary 
Thomas, who received her training at the 
University of California at Berkeley, has 
been appointed Head of the Shorthand and 
Typewriting Department of Lufkin’s Busi- 
ness College here. She succeeds Miss Mae 
Macklin, who served the school for many 
years. 


Junior College Teaches 
New Bookkeeping Course 


PASADENA, CALIF.—Instruction in be- 
ginning bookkeeping and accounting is 
to be offered at the Pasadena Junior Col- 
lege, under the direction of Paul E. Bil- 
leter. The course is aimed at teaching the 
principles’ of bookkeeping in a simplified 
way. 


Business School Offers 
New Art Courses 


Everett, WaAsH.—Courses in commer- 
cial law, advertisement writing, journalism, 
public speaking and dramatic art have re- 
cently been added to the curriculum of the 
Everett. School of Business. The school 
has just completed a reconstruction build- 
ing program. It plans to publish its own 
magazine through its journalism depart- 
ment. 


High Schools Will Compete 
in Typewriting Contests 

San Juan, CaAtir.—F. W. Cofi, Com- 
mercial teacher at the San Juan Union High 
School, is making arrangements for type- 
writing contests between his students and 
those of schools located at Folsom, Wil- 
lows, and Sacramento. 

x * * 


Business College Changes 
Address 


Los ANGELES, 
2 D4 b ~, 
Susiness College 


Catir.—The Western 
recently moved to the 
Paul W. Mevers Building where it occu- 
pies the entire top floor. Mr. and Mrs. J. 
B. Knudson are in charge. 

* * 
A State Contest in 
Commercial Subjects 


NesprR.—On 
contests in 


and 
sub- 


March 22nd 
commercial 


LINCOLN, 
23rd_ district 
jects were held in the Nebraska High 
Schools. Each school entered three stu- 
dents in typewriting, shorthand, bookkeep- 
ing and spelling, and the five highest in 
each subject in each of the eight districts 
will compete in the state contests April 
26th and 27th. 

* * 


Public Schools Add 
Commercial Course 


SHICKLEY, NeBrR.—Under the leader- 
ship of C. Wells Grandy the Shickley pub- 
lic schools have added a commercial course 
to their curriculum. 

*~ * 


“Good Citizenship” Taught 
In Terms of Business 


ScarRspDALE, N. Y.—Pupils of the two 
elementary schools and the six-year High 
School of this city are taught to think in 
the language of business. Whether their 
course is a business course or not each les- 
son is given as a “contract” and consid- 
ered by the students as such. By learning 
their lessons, the children fulfill these con- 
tracts, achieve a sense of responsibility and 
advance toward their looming citizenship 
with proper civic consciousness. This pol- 
icy of the local education board with vari- 
ations has been adopted in other schools 
throughout the country, 


Where ear and fingertips must be in harmony. 
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The One Book 


to | 


OWN—STUDY 


and 


CONSULT 


ERE is an authoritative, complete, up- 
to-date book in which the entire field 
of penmanship and pen-art is covered by 
authors of unquestioned leadership. For 
you this book can be either a text of maxi- 
‘mum helpfulness, a reference book of un- 
erring precision or simply a beautiful and 
instructive volume dealing with a subject of 
interest to every one. 





Teachers and students alike de- 
clare that PALMER’S PENMANSHIP 
BUDGET is worth ten times the price 
paid for it. A complete course in 
business writing makes the book en- 
tirely suitable as a penmanship text; 
additional courses in ornamental 
writing, text-lettering, and_ illus- 
trating make it as readily available 
for advanced work in commercial 
penmanship classes. 








The price of a single copy of the latest 
revised edition is 50 cents, postpaid; in 
quantities of 12 or more, 40 cents each. 
Special price for larger quantities on ap- 
plication. Special arrangements may be 
made for printing the name of your school 
on the front cover of these books. 





USE THIS COUPON 


The American Penman, 
55 Fifth Avenue, 
New York, N. Y. 


co , 
I enclose . Please send me f PY of PaLMER’S 
U copies § 
. i m 
PENMANSHIP BupcET, latest revised edition. I). 
| am not 
interested in adopting this book as a penmanship text. I have 


pupils. 
Name 


Street (~ Number ... 

















MULTIGRAPHS 

MIMEOGRAPHS 

TYPEWRITER STENCILS 
FOR 

BELKNAP & ELLIOTTS 

FILING EQUIPMENT 








Progress 
The 


We can sa 


25% 


us your needs and how best 


298 Broadway 


Addressing Machines 


Commercial Training 
For Students Practice 
For the Schools Own Mailing Needs 


on all machines and equipment your school may need. Our 
experience in so equipping schools for several years has taught 


Keep up-to-date economically 
Write for Special School Proposition 


Addressing Machine & Equipment Co. 





ADDRESSOGRAPHS 
GRAPHOTYPES 
FRAMES 

TRAYS 

CABINETS 

PLATES 





Dictates 
Use of 


ve you from 


to 60% 


to cater to them. 


New York City 








fo 


Styles: Black, \ 
Mahogany, ¥Y 
Black and Gold, 











Black and 
White, Blue and 
Jade. 


Make Money 
Selling 

Gaydouls— 

Write for our sales 

proposition and how you 


can cash in selling Gay- 
doul Pens to your friends. 


| or 
GAYDOUL sack Gaydoul 


GOLD PEN CO., INC. 


117 Fulton St. New York, N. Y. 


accepted Gold Pen 


r 50 years — the 


GAYDOUL 


now seeks recognition 
in the Business Schools 


For 50 years Gaydoul 
Pens have been serving 
a discriminating public. 

Their success has been 
in the superlative 
service they render 

—always ready to 
: write. 





This new Gaydoul 
Pen-Pencil is one 

of the finest of its kind. There 
is a style to suit every manner 
of hand-writing. The pencil 
part takes the standard 
leads. This is a regular 
$8.00 seller but to intro- 
duce it to business 
school teachers we are 
offering it for $6.00. 








Guaranteed ! 


An absolute 
un condition- 
al guarantee 


Pencil. 
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New Books for Business 
Education Students 

New York, N. Y.—Within the next few 
weeks the McGraw-Hill Book Company 
will ple ice in circulation the following vol- 
umes: “Practical Office Supervision,” by 
Gardiner; “Marine Insurance,” (new sec- 
ond edition) by Winter; “Layout Tech- 
nique in Advertising” by Surrey; “High 
School Reporting and Editing,” by Miller ; 
“American Banking Practice,’ (new sec- 
ond edition by Kniffin. 


oK ” * 


Horder’s, Inc., Moves to 
New Building 

CurcaGo, ILt.—Horder’s, Inc., wholesale 
and retail stationery and supply dealers and 
mnaufacturers, moved last month into their 
own building directly in front of the Union 
Station. The building is seven stories high 
and is designed to allow erection of three 
additional stories. The business is now 28 
years old and still has its founder, Edward 
Y. Horder, as president. 

* x 


New Junior-Senior 
High School Opens 

L’AnsE, Micu.—The new $300,000 
junior-senior high school built by L’Anse 
township school district has been opened. 
It contains, among other modern equip- 
ment, a complete commercial department. 

i + x 


Business Institute 
Increases Facilities 

Derroir, Micu.—The business  Insti- 
tute, operating three schools in Detroit 
and one each in Pontiac and Saginaw, is 
increasing its facilities for instruction, hav- 
ing added $30,000 worth of typewriters 
alone in the last six months. The Institute 
was an exhibitor in the Builders, Realtors 
and Better Homes Exposition which closed 
here recently. The exhibit was designed 
to display the advantages of a business 
training, 

Two of its students set records recently, 
each receiving a typewriter as a_ prize. 

* * x 


Engages New 
Commercial Teacher 

HAMILTON, Oxut10.—Gale Watts, former- 
ly of Circleville, is a new teacher in the 


“ mercial department of Hamilton High 
Cc hool, 





A LARGE LETTER 
INDEED! 


From the mayor of Atlantic 
City to the president of The 
Underwood-Elliot Fisher Co. 

Written on the large ex- 
hibition typewriter this letter 
measured eight by fifteen feet 
with letter characters four 
inches high. 


The Baseball Season in Shorthand 

PHILADELPHIA, Pa.—Creating the at- 
mosphere of the baseball diamond in the 
shorthand class is proving interesting to 
the South Philadelphia High School for 
Boys. The game is played on the black- 
board with the teacher as umpire and 
score keeper. Two captains from the class 
select their teams and the batter steps 
up to the board prepared to write outlines 
as fast as his opposing classmate pitches 
the words or phrases. A ten second hesi- 
tation or imperfect outline is called a 
strike and three or four outlines written 
correctly entitle the batter to first base. 
Seven or eight outlines without a failure 
give him extra bases, and so on, according 
the rules laid down by the class. 


South-Western Publishing Company 
Celebrates Silver Anniversary 

CIncINNATI, On10.—The South-Western 
rit tblishing Co., founded by James W. Baker 
who is still its president, is celebrating the 
twenty-fifth anniversary of its birth. Its 
first publication, a book by Mr. Baker 
called “Twentieth Century Bookkeeping 
and Office Practices”, is still on its list, 
and for the past five years has heen one 
of the leading bookkeeping texts used in 
commercial courses throughout the country. 

Mr. Baker at the time he formed the 
company was a teacher in the Knoxville 
(Tenn.) Business College. From 1904 to 
1910 that city was the headquarters, after 
which the main office was moved to Cin- 
cinnati. There are now branches in New 
York, Chicago and San Francisco. 


Sabbatical Year Proposed for Teachers 

Toronto, agg “sabbatical year” 
or a modification of it, for school teach- 
ers in this city of pe sole is being 
proposed by the Teachers’ Council. The 
Council has given its approval to the re- 
port drawn up by a special committee, con- 
sisting of John T. Hutchinson, chairman; 
Miss Lillian Dent, Miss Janet Linden, Dr. 
E. A. Hardy and Messrs. C. E. Manning, 
A. A. Mason and H. T. H. Russell. 

It is proposed that teachers should have 
15 years of service to their credit before 
being granted a year’s leave of absence 
with part salary, the holiday to be devoted 
to study and travel to improve and refresh 
their minds. 


EDUC ATION 


Revised Salary Schedule 
for Vocational Teachers 
Gue_pH, Ont.—The Board of Educa- 
cation has approved a_ revised salary 
schedule for teachers in the Guelph col- 
legiate vocational institute and public 
schools. Heads of department in the upper 
school and commercial department now 
have a maximum of $3,000 for male and 
$2,800 for female. Assistant graduate spe- 
cialists receive $2,600 for male and $2,400 
for female and non-specialist $2,400 for 
male and $2,300 for female. 
* * x 


New Continuation 
Courses Available 

Ontario, CANADA.—The board of educa- 
tion and the vocational committee have 
passed a resolution that part time classes 
he started next September for adolescents 
hetween 14 and 16 years of age who hold 
home permits or employment certificates. 

* * * 


Will Build New 
Junior High 
VENTURA, CALIF.—The community has 
just passed a $400,000 bond issue to pro- 
vide for building of a new junior high 
school. 
k 
Baker Business College 
Gets New Manager 
3AKER, Ore.—Mrs. Agnes Scott has 
recently been appointed manager of the 
Baker Business College, to succeed M. 
Mackinder, according to announcement 
made by E. Clark Campbell, who manages 
and owns both the Baker and the Walla 
Walla business colleges. Mrs. Scott, who 
is a graduate of the University of Wiscon- 
sin, has taught for eighteen years. 
. * * 
New Principal for 
Orange County Business College 
Santa ANNA, Cacir.—Elisha Kirk, 
graduate in business administration of 
the University of California and former 
principal of the Pleasant Grove, Cali- 
fornia, High School, has been appointed 
Principal of the Orange County Business 
College by R. L. Van Veorhees, president 
of the school. Mr. Kirk succeeds A. N. 
Symmes, who has resigned after 28 years 
of teaching to take up business. 
Died 
Spokane, Wasu.—Mrs. Ethel Hamtcher 
is dead. She was in her 46th year and had 
taught in the Northwestern Business Col- 
lege for the past three years. 
* a * 
Business College Sold 
Mount VErNon, Wasu.—J. E. Crump 
of Everett, Wash., has purchased the 
Mount Vernon Business College from J. S. 
Blue, who owned and managed the school 
for the past three years. Up to recently Mr. 
Crump operated the Everett Business Col- 
lege. 
* x + 
Three Secretarial Students 
Get Shorthand Medals 
Hottywoop, Catir.—Dorothy Kuhlman, 
James Powers, and Carl Schupp, students 
in the Hollywood Secretarial school, were 
recently awarded gold medals for high 
proficiency in shorthand writing. 
k ok x 
Schenectady Superintendent 
Goes to Providence 
Provipence, R. I.—A. J. Stoddard, 
Superintendent of Schools in Schenectady, 
N. Y., has been appointed to be superin- 
tendent of schools in this city. He will 
succeed Isaac O. Winslow, retired. 
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THE 


Taintor— 
1 « TRAINING FOR 
By Sarah A. Taintor of 
Edition. 320 pages, 5’ x 8, 


A thorough text on secreta 
2 Manning— 

a TYPEWRITING B 
trated, $1.50. 


caretully worked out, jobs w 


McGRAW-HILL BOOKS 
SCHOOLS of BUSINESS 


SECRETARIAL PRACTICE 


the Theodore 


$2.50 
rial work. 


Y 


THE PROJECT METHOD 


By Emily C. Manning of the Bronx, N. Y., 
Centinuation Schco!. 112 pages, 9 x 2, illus- 


A job sheet text in tyes ting for con- 
tinuation schools, junior high schools, 
business high sc how Is. The book presents 89 


Roesevelt High School, New York. Second 


and 


hich have been 


thoroughly tried out in actual class work. 


3 French and Uhler— 
& 


pages, 54 x 8, $2.00. 
ness writing and talking. 


Lockley— 
PRINCIPLES OF 





erik! WRITING 


illustrated, $3.00. 


ough treatment that makes 
study and effective teaching. 


ENGLISH IN BUSINESS 


By Professors Jchn C. French and John E. 
Uh'er of Johns Hopkins University. 311 


EFFECTIVE LETTER 


A practical text on the principles of effec- 
tive English and their application in busi- 


By Prefessor Lawrence C. Lockley of the 
University of California. 344 pages, 54 x 8, 





The subject is given a progressively thor- 


for profitable 


It avoids 


al- 


most entirely the usual treatment in books 
on commercial correspondence. 
and by example it points out the best prac- 
tice in business letter writing. 


By direction 


Send for copies of these 
effective texts on approval 





On-Approval Coupon 





McGRAW-HILL BOOK CO., INC. 
370 Seventh Ave., New York. 

Send me for ten days’ free examination the 
( ) Taintor—Secretarial Practice, $2.50. 
() Manning—Typewriting, $1.50. 

(.) French and Uhler—English in Business, $2.00. 
( ) Lockley—Effective Letter Writing, $3.00. 

I agree to return the book if not adopted in my classes 

it then. 

Name 

DEE Sune cuabeckaaesneny ses send EEE ROLE LT ne eT 

School eo ee oe ee ee eee Tory tris ty tt 


OUCRRS. TANNIN: '55:660s sh ane) 54450 0M hb suis aeebasene 


» book checked. 


or remit for 
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Manufactured by 


THADDEUS Davoups INK Co., INc. 
95 Vandam St. New York, U. S. A. 


























For Users of Gregg Shorthand 





Hundreds 


of stenog- 

a for these 
Shorthand d 

ses: Ala al- systems 


ready bear testi- 
mony to its efficiency. 


A friend to every 


Eliminates worry about 
uniformity—allows con- 
centration on form. 


SOME OF THE SCHOOLS 
WHO USE IT 


Special Discount to Teachers 


149 CHURCH ST. NEW YORK CITY 















and Palmer Penmanship 


THE PENCIL QUILL 
FOUNTAIN PEN 


Especially Adapted 

































































NO 
SHADING 


Writes a 
uniformed line 
in width 
and weight! 





student 









Incarnate Word Academy, 

Corpus Christi, Texas 
Incarnate Word College, 

San Antonio, Texas. 
College of Notre Dame, 

San Jose, Calif. 


























Senior High Se! hool, e 
New Rochelle. N.Y. Springs 
Mt. Atkinson City High Schools, i 

Ft. Atkinson, Wise. ste heel, 
Mallinkrodt High School, Wilmette, 111. not in 
Gaffney City High Schools, Gaffney, S.C. nib 





Made in 3 colors—2 lengths 
Black, Jade and Blue, $3.00 and $3.50 ea. 


and Schools 


Write for introductory offer and 
particulars 


J. E. HAYES CO. 
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A NEW TEXT BOOK 


Featuring Specific Business Sit- 
uations, and Their Solution by 
Correspondence. 


Business Correspondence 
Principles and Practice 


By HARVEY LEE MARCOUX, M.A. 
Tulane University 


Four Reasons Why You 
Should Use This Text- 
book : 





2 The Latest Practice in Business 
Correspondence is Employed. 


The many innovations in the writing 
and mechanical technique of business 
letters, which have recently been ac- 
cepted into good usage, are included 
here. 


The Organization is Especially 
Adapted to Classroom Usage. 


The chapters deal concisely with every 
type of business letter. Each chapter 
is a unit in itself, giving in synopsis 
form, problems, rules, illustrations and 
principles for the specific letter under 
consideration. 


Authentic Samples of Actual 
Business Letters Illustrate Ef- 
fective Letterwriting. 

The student is given a definite concep- 
tion of business letter writing from 
the samples of effective business letters 
taken directly from the files of promi- 
nent business firms. 


The Problems Give the Student 
Actual Practice in Business 
Correspondence. 

Specific business situations with com- 
plete circumstances give the student 
S drill in practical business letterwrit- 
¢ ing. 








$2.50 


329 pp 5x81, 


FREE EXAMINATION OFFER 


D. VAN NOSTRAND CO., Inc. 

8 Warren Street, New York, N. Y. 

Will you please send me for free examination 
Marcoux: Business Correspondence, Price 


$2.50. Within 30 days I agree to remit in 
full, or return the book postpaid. 

MME catch ks Meee SwReS SS Swe eee eet 
Please Print 
SOA Gro OEE ESCORT 
UMM te tclche sls) as vias role WG eG Mew Ne laie # AN ie Sb 
ce ee ye) RA aa Ieper ca ar wae 




















Films for Education 


(Continued from page 31) 


Films made especially to cover 
these two subjects were made. Eight 


or more schools were chosen in each 
city to part.cipate, six of them ele- 
mentary and two junior highs. Two 
groups of children pursued a given 
course of study for ten weeks. One, 
the “control group” were given in- 
struction without the aid of films. 
Children in each group came from 
similar social and economic surroand- 
ings. They were tested before the 
experiment to determine their initia! 
knowledge on the subjects to be 
studied and their general intelligence. 
At its conclusion they were again 
tested, with the results already noted. 
The experimental pupils, who had 
heen behind t'* control pup:ls at the 
start, were ahead of them at the close. 

A series of films in commercial 
education is to be developed in the 
course of the next year by the East- 
man Teaching Films Co. 


Swedish Schools 


(Continued from page 25) 





requirements than those of the com- 
mercial college, while instruction in 
the higher elementary schools ex- 
tends from one to four years beyond 
the six-year elementary course. 

Two commercial universities, one 
at Stockholm and the other at Gothen- 
burg, admit graduates of a secondary 
school or those having an equivalent 


education. They grant degrees of 
Graduate in’ Economics and Certi- 
ficated Commercial Teacher. The 


courses are so arranged that it should 
be possible for the student to pass his 
final examinations after two vears of 
study. 

Sweden has a high rate of literacy 
among its population and the atten- 
dance at strictly commercial schools 
numbers nearly 2000 pupils. 





Legislation Needed 
(Continued from page 22 


mendations to legislatures concerning 
the actual accredited schools, was the 
final act of the meeting. This was 
prompted somewhat by Representa- 
tive Porter’s criticism of state legis- 
lators who persist in debating educa- 
tional bills simply for the sake of 
airing irrelevant opinions. In most 
cases these debates, Mr. Porter said, 
are scarcely more than parliamentary 
offerings in oratory. 
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_ MOORE’s 12°: SYSTEMS 








Keep your records 


easier with a 


MOORE BINDER 


OU can now keep all your records in 

an easy, simple, compact manner if 

you use a Moore’s Security 4-Post 

Binder. For this binderis DIFFERENT. 

It enables you to remove or insert 

sheets in a moment. It is low in cost— 

Jong in life. It operates more simply 

than any other binder on the market. 

Here’s how simply Moore’s Binders 

~ operate. Fust four quick movements and 
the record is complete. 




















This is why over 300,000 concerns are 
using Moore’s Binders, They recognized 
the need for more efficient record-keep- 
ing. Moore’s Binders fulfilled that require- 
ment and are now standard equipment. 

You too can increase the efficiency of 
your own organization by adopting 
Moore’s Methods. Write us today. Tell 
us your problems. Wewill beglad tohelp. 
Or use the coupon below. No obligation 
will be entailed by either action. 





140-Page Book of life-size 
Bookkeeping forms, com- 
pletely filled in to illustrate 
uses. Will answer your re- 
cord-keeping problems— 
office or factory. Book sent 
free when requested on 
business stationery. 





John C. Moore Corporation 

527) Stone Street Rochester, N.Y. 

Gentlemen: Please send without obligation copy of 
book illustrated. 


Name 





Address_._.____ int ecpcacieteiaal 


Business 
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 ieattia in 76 Jy 
of All Schools 
Teaching Bookkeeping— 


20th Century 
BOOKKEEPING AND ACCOUNTING 


This unusual popularity may be attrib- 
uted to— 


1. The fact that 20TH CENTURY 
BOOKKEEPING AND ACCOUNTING 
is kept up-to-date in educational methods. 
The equation approach eliminates all arbi- 
trary rules. 


2. The fact that 20TH CENTURY 
BOOKKEEPING AND ACCOUNTING 
is kept up-to-date in accounting methods. 
It conforms with the latest income tax 
law. 

38. The fact that 20TH CENTURY 
BOOKKEEPING AND ACCOUNTING 
is becked by the service of a company 
composed of commercial teachers. 


Write us for additional 
information 


SOUTH-WESTERN PUBLISHING CO. 
New York 


Cincinnati Chicago San Francisco 































BARRETT 


PEN-PENCIL 


Unparalleled for Performance 


The Barrett Pen-Pencil should be the 
standard writing utility for the 
busy teacher and “just as busy” 
student. It is a modern, smooth- 
writing gold pen joined to a 
pencil that propels and repels 
its lead; also contains an eraser 
and extra leads. The con- 
venience of carrying one ir 
place of two should not 
be overlooked. Use the 
coupon below for con- 
venience in ordering. 


Guarantee 
To each purchaser of 
the Barrett Pen- 
Pencil goes a life- 
time guarantee. 
We promise to 
exchange, at 

any time, 

your ol 

























CAP 
FITS BOTH 
ENDS 


Men’s Ladies’ 
Iridescent * ‘Mother of Pearl” Vy 50 $7.50 
Emerald “Green and he 6 50 r 
Chinese Jade “Green” 6.50 5.50 
Mahogany ‘‘Mottled’’ . 6.50 5.50 
Chinese Leonel Red “Burnt 


a ern 50 5.50 
Blue as the,, Sea “Lapis Barrett for 
eee 6.50 5.50 anew 
vere Gold ‘Suid Large one. 
Babiana odaber ce 5.50 rT 
Ebony “Small Black’’.... 3.50 3.50 


TEAR OFF AND MAIL 
Barrett Pen-Pencil Co., Inc. 
420 Lexington Ave., New York City 
Gentlemen: 

Enclosed find $...... for (color) .. bik aed 'ee'a pe deiee 
Barrett Pen-Pencil. 
refund my money. 

Cc. O. D. orders cost 15c¢ postage. 


[_] Broad Point. ‘| Fine Point. [_] Medium. | 
ES eer ere er men eT ree a eee Py ie | 
PER 'k-p's'na'o p54 Sin oS 4 ORDA EAE EAA RES Ee 
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SCHOOL, COLLEGE anv BUSINESS PENS 
SAMPLES FREE ON REQUEST 
atso CATALOG PENS PENHOLDERS 
STEEL INK ERASERS anv OFFICE KNIVES 


MANUFACTURED BY 


THE MILLER BROS. PEN CO. 


305 BROADWAY MERIDEN 
NEW YORK CITY CONN. 








all makes ; 


TYPEWRITERS | 


SLIGHTLY USED BUT IN 
EXCELLENT CONDITION 
Special Discounts to Students, Schools and Colleges 
PRICES RANGE FROM $25 AND UP 
LARGE AND PORTABLE TYPES 


aero No. 5 $35.00 and up 
C. Bish. .... 7.39 = 


Remington ...... $37.50 and up 
oyals saan = * 
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All our machines have standard keyboards —_—— 
We Trade in Your Old Machines ————* 
Also have in stock checkwriters and adding machines of all makes ————— 
Prices within reach of all | 
R & R TYPEWRITER CO. COM 
Department No. 7 WE 
503 Fifth Ave. Grand Central Term. Bldg. ] 
i Fy ON Nm, ¥.C. 
Write or phone VANDERBILT 7675 ROCK 
410 U.S 
Branch 
Save Money by buying — 
eo oe We Er 
rebuilt and slightly used 
UNDERWOOD Contig 
em P re 
BOOKKEEPING —_, 
and i We 
BILLING MACHINES 
and all makes of 
TYPEWRITERS Comm 
at ers ¥ 
vice a 
B & F a unless 
otts & Fucci - 
143 Church Street New York Either 0 
for clean cut letters The V 
that make a good fore 
impression orice 


Agents Wanted 











Further details 
gladly given 
TYPEWRITER 
Company 
New York 


for schools 
that maintain their own 
repair department, we are able 
to supply parts for practically 
every typewriter made at prices 
that will enable you to enjoy 
substantial savings. 






The 
Equipment 
19-B Park Place 
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Teachers 


Get a choice position through 
us—any part of the country. 
Openings in business schools, 
high schools, colleges—now 
or for September. Half of 
the state universities have 
selected our candidates. 
| lighest type of service. Em- 
ployers, report your vacan- 
ces. Write us now. 


GPECIALISTS® 
EDUCATIONAL BUREAU 
SHUBERT-RIALTO BLDG. 


ST. LOUIS, MO. 

















COMMERCIAL TEACHERS, 
WE PLACE YOU IN THE 
BETTER POSITIONS 


ROCKY MT. TEACHERS’ AGENCY 


COPYRIGHTED 
William Ruffer, Ph. D., Mer. 
410 U. S. Natl. Bank Bldg. DENVER, COLO. 
Branch Offices: Portland, Ore.; Minneapolis, 
Minn., Kansas City, Mo. 


Largest Teachers’ Agency in the West. 
We Enroll Only Normal and College 
Graduates 


Photo copies made from original, 25 for $1.50. 
Copyrighted booklet, ‘‘How To Apply and Se- 
cure Promotion, with Laws of Certification of 
Western States, ete., ete., ete.,’’ free to mem- 
bers, 59e to non-members. Every teacher needs 
it Write today for enrollment card and 
information. 


























Commercial and Penmanship teach- 
ers wanted for immediate _ ser- 
vice and for September. No fee 
unless appointed. 

OSWEGO TEACHERS’ AGENCY 


Either Office: Draper Building, Oswego, N. Y.; 
620 Park Building, Worcester, Mass. 




















The Westminster Teachers’ Bureau 


Secures suitable teachers, officers and helpers 
for educational institutions—private, public and 
denominational—and — assists trained, capable 
teachers and other workers to larger fields of 
S-rvice. The bureau is in no sense a commercial 
organization. Service free to institutions and at 
three-fifths of usual charge to teachers. 

HENRY H. SWEETS, Manager 
‘10 Urban Building, Louisville, Ky. 


























Schools! 


Advertise your teachers’ courses 
in the magazine that teachers 
read— 


The Business School Journal 

















Michigan Supervises Business 
Schools 


(Continued from page 33) 


Graduation requirements : 
Time for specific courses. 
Additional work required in lieu 
of deficiency of secondary 
work in English. 


Preparation of teachers: 
Minimum attainment of any 
teacher. 
Average of preparation of teach- 
ing staff. 


Teaching load. 


Building and equipment : 
Sanitary building conditions. 
Adequacy of equipment to meet 
requirements of instruction 
and needs of students. 


School Policies : 
Methods of securing students. 
Annual inspection and reports. 
Efficiency of instruction. 
General intellectual and moral 
tone of school. 
There are at present 21 private 
schools in Michigan which have met 
these requirements. 





OBITUARY 











Alfred G. Belding, teacher and 
author of commercial subjects for 
many years, died at his home in Law- 
rence, L. I., N. Y., on March 21. 

Mr. Belding was recognized as an 
authority on commercial teaching 
not alone in New York City and 
vicinity but in other cities and coun- 
tries. It was twenty years ago that 
he was made honorary dean of the 
commercial department in the College 
of Kobe by the Japanese Govern- 
ment after he had established the de- 
partment there. 

He was a graduate of the New 
York University Law School and be- 
fore his appointment as director of 
commercial studies in the city schools 
he had been a member of the Sum- 
mer faculties of Johns Hopkins Uni- 
versity, Hunter College and the State 
College for Teachers at Albany, 
N. Y. He was also a member of the 
State Department of Regents in New 
York. 

Mr. Belding was the author of 
“Business Correspondence and Pro- 
cedure” and “Belding’s Account and 
Accountacy Posture,” as well as co- 
author of several other books in his 
field. A widow, Mrs. Irene Belding, 
a son and two daughters, survive him. 
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Nuggets 
of Knowledge 


GEORGE W. STIMPSON 


An amazing compila- 
tion of authentic an- 
swers to thousands of un- 
usual andinteresting questions. 


How was the Unknown Soldier se- 
lected? ‘ 

How did “bootlegger’” originate? 
Do ships sink to ocean’s bottom? 
How did a comma cost Uncle Sam 
$1,000,000? 7 
Why is a card gamecalled Bridge? 


These and thousands of other unus- 
ual questions answered. This most re- 
markable and authentic book is of 
vital interest to teachers, preachers, 
debaters, lecturers, editors, lawyers, 
writers, leaders and well-informed 
persons everywhere. 


8vo, cloth, $2. 
GEORGE SULLY & CO. 


NEW YORK CITY 











Positions for Teachers 
and Business Schools 
for Sale 


Write us your wishes and ask for 
o'r free booklet. Reading this ad- 
vertisement may mean advancement 
for you if you act at once. Address 
M. S. Cole, Secretary. 


CO-OPERATIVE INSTRUCTORS’ 
ASSOCIATION 


Marion, Indiana 

















BIG DEMAND FOR HIGH- 
CLASS COMMERCIAL 
INSTRUCTORS! 


High schools, colleges and normal 
schools are calling on us for first- 
class commercial teachers. The de- 
mand for college graduates is par- 
ticularly good. We have some fine 
openings on file now. Write for a 
registration blank. Our service is 
backed by an experience of thirty 
years in this work, 


CONTINENTAL TEACHERS’ AGENCY 
Bowling Green, Kentucky 




















PATENTS 
and 
Trade Marks 


Protect your most valuable assets. I 
offer expert professional service and in- 
vite correspondence from anyone con- 
templating the registration of a trade 
mark or the patenting of an invention. 


LESTER L. SARGANT 
Registered Patent Attorney 
524 10th St. Washington, D. C. 
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Achieve Economy 
and Efficiency 
by purchasing your 


TYPEWRITING 
PENMANSHIP 
and 
BOOKKEEPING 


PAPERS 


from business school specialists 


We are thoroughly familiar with the 
paper requirements of commercial schools. 
Our years of experience enable us to ren- 
der a service that will be worth your 
investigation. 


Special Quotations to Business Schools 


We will be pleased to submit samples 


HANO PAPER CORP. 


Bush Terminal 23, BROOKLYN, N. Y. 
Established over 30 years ago 





















ou cant go 
and apologize 


“ 


HENEVER you sign a letter, you approve its 
appearance as well as its contents. It represents 
you. Its appearance conveys a mental picture of you 
who sign it. It is your personal representative. A 
Panama typed letter leaves nothing to apologize for. 


Panama 


Bronze 
Typewriter Ribbons 


MANIFOLD SUPPLIES COMPANY 
190 THIRD AVE., BROOKLYN, N. Y. 
Manufacturers Since 1896 


PANAMA SERVICE 


WE know what is re- 
quired of a typewriter 
ribbon in quality work, 
in economic efficiency. 
It is the mission of 
Panama Service to solve 
your problems as we 
solve our own. 
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Panama Typewriter Eraser Shields and Erasers 
gladly sent on request 







THE LINE THAT CAN'T BE MATCHED 









a MERIT 
PS SMUDGE 
er OPREVENTER 


for cleaner and better 
carbon copies 
Banishes forever dirty and 
smudgy carbon copies and at 
the same time increases the 
eficiency of the student. It 
is very simple to operate as it re- 
quires just a twist of the wrist to 
insert. Many Business Schools 
have already voiced their acceptance. Sample 
will be sent free upon request. 
Special offer to Business Schools. 
MERIT PRODUCTS CO., INC. 
20-26 W. 22nd ST. NEW YORK 












SAVE 30 to 70% 


by buying 
rebuilt and slightly used 








CALCULATING 4 BOOKKEEPING 
MACHINES | and BILLING 
MACHINES 
COMPTOMETER MONROE | UNDERWOOD ELLIOTT FISHER 
BURROUGHS MARCHANT | BURROUGHS REMINGTON 
anni ALSO- - 
Adding Machines, Dictaphones, 


Ediphones, Multigraphs, Mimeo- 
graphs, Addressing Machines, 
Checkwriters, Typewriters 


Office Appliance & Equipment Co. 


19 PARK PLACE NEW YORK 








fo 





Test Bottle of 


CLARO Type 


THE WONDER TYPE CLEANER 
Offered Free to 


BUSINESS SCHOOLS 


let your students try this modern type cleaner.  Clar-o-type provides the 
sofcst, simplest and quickest way to thoroughly clean typewriter keys. Its 
economy and value have been proved by the many large corporations all 
ever the country who us? it. 
This offer is made to Business School executives only. 
letterhead. Endorsed by 
UNDERWOOD TYPEWRITER CO. 
L. C. SMITH AND CORONA TYPEWRITER 


THE CLAROTYPE CO., Inc., 


20-M HUDSON ST., N. Y. C. 


Phones: BARCLAY 4216-4523-7811 


Please apply on 
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Looking for a Position 
or Someone to Fill One? 


A classified advertisement in THE 


JourNAL oF Business Epucation 
will put you in touch with what you 


are after. 


Use one the next time! 
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The 
BUSINESS SCHOOL 


The Journal of 
; COMMERCIAL 
Now Combined EDUCATION 








JOURNAL 
independent 
magazine 
with a new 


\ title — 


The JOURNAL 


in one strong, / 


JSINESS EDUCATION 


A Powerful Wedge Into This 
Forty Million Dollar Field! 











\\ 


HE consolidation of the Business School 

Journal and the Journal of Commercial 
Education in one magazine under a new 
name, THE JOURNAL OF BUSINESS 
EDUCATION, gives this field the strongest 
and most influential, independent publication 
it has ever had. 


With an editorial board consisting of the 
best minds in all branches of commercial 
education, readers of THE JOURNAL OF 
BUSINESS EDUCATION are assured of a 
paper with an authoritative and interesting 
editorial appeal—the highest type of business 
education magazine. 


Foresighted advertisers will recognize the 


value of this editorial influence, particularly 
when it is directed to an audience of execu- 
tives and teachers who buy or influence buy- 
ing in every school where business education 
is given. 


Advertisers will also appreciate the economy 
of telling their story in one paper to the 
combined circulations of two—the value of 
concentrating their advertising in the only 
independent paper covering the field of com- 
mercial education. 


These facts should interest advertisers who 
aim to sell their products to this field. Write 
us for details of the possibilities offered 
through this stronger publication. 


THE HAIRE PUBLISHING CO. 


1170 BROADWAY 


NEW YORK 


Also publishers of four other leading monthly 
trade magazines and two annual directories 


CHICAGO 
222 West Adams St. 


PHILADELPHIA 
119 So. Fourth St. 


BOSTON 
Little Bldg, 
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SPEED 
ACCURACY 
and HEALTH 


In every classroom, in every school, 
in every convention the topic of all 
discussion pertaining to commercial 
education is based on the problem of 
how to produce SPEED with high- 
est degree of ACCURACY. 


The greatest advance of the day 
in speedy and accurate transcrib- 
ing is 


The FRROE-NO-Way 


Replacing This Old-Fashioned Way 


ELIMINATING 95% of the ERRORS due 
to side-reading, by keeping the work-line 
always in sight. 

INCREASING THE OUTPUT 

50%. 

ELIMINATING INEFFICIENCY due to 
eye-strain caused by side-reading, and bad 
posture resulting in congested organs, slug- 
gish circulation and a consequent lowered 
vitality. 

It fits any desk or typewriter and is at- 
tached to all makes of calculator, billing or 
bookkeeping machines. 


10 DAYS FREE TRIAL 


If you have doubt of the great advantages of 
this modern method of transcribing, give the 
Error-No a trial in your own school at our 
expense. It will not cost you a penny until 
you satisfy yourself that you can no longer do 
without it. 


Patented and Manufactured by 


FRROE-NO INC. 


55 Arbutus Street 
Rochester, New York 
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Announcing 





The New 
GREGG SHORTHAND MANUAL 


Anniversary Edition 


Ready May 1, 1929 


A scientific presentation of the principles of 
Gregg Shorthand in accordance with the 
latest pedagogical procedure, marking a 
stimulating step forward in the teaching and 
learning processes, and furnishing an inval- 
uable contribution to commercial education. 


Salient Points 


1. In the New Manual shorthand is distinctly presented as a skill subject. The prin- 
ciples and wordsigns are arranged in the order of their frequency in the most commonly 
used words. Under this arrangement a useful business and general vocabulary is acquired 
with astonishing rapidity. As an illustration, the mastery of the first chapter alone will 
enable the student to write 42 per cent of the words encountered in nontechnical Eng- 
lish. Further illustration of the correctness of this approach is found in the fact that 
short business letters can be introduced in the first chapter. The motivating influence 
of this procedure will be at once recognized. 


2. The rules are more simple, direct, and definite, and abundant drill is provided for 
each. In harmony with modern pedagogy, the rules have been relegated to their proper 
place—in the background of the learning process of a skill subject. 


3. The principles are presented in 12 chapters, instead of the 20 lessons appearing in the 
present Manual, making possible a marked reduction in the time of learning. Measure 
this economy in dollars and cents to the hundreds of thousands who annually study 
shorthand. Prefixes and suffixes have been considerably reduced to conform to the find- 
ings of our scientific research, and are introduced in the order of frequency. 


4. Each chapter is subdivided into three short logical teaching units. The reading and 
dictation material has been more than doubled. The book contains 36 pages of graded 
business letters and sentences in shorthand, and 12 pages in type to furnish constructive 
practice. 

§. The pedagogical organization of the book is greatly enhanced by the use of larger 
type and a bolder, more easily read style of shorthand that is employed in the present 
Manual. 


You will be delighted with the ease and 
rapidity with which useful stenographic 


skill may be developed by the procedure 
in the new Gregg Shorthand Manual. 


Place your order at once with our nearest office 


THE GREGG PUBLISHING COMPANY 


New York CHICAGO Boston SAN FRANCISCO TORONTO LONDON 
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HE Underwood Typewriter itself is a great help to the teacher 
because its simple, easy operation removes the drudgery that 
many students find in practise. But, more than this, Underwood 
School Service provides aids and incentives that interest the stu- 
dent in better typewriting, making the teacher’s work easier and 
more effective. Beside the “Monthly Test’ illustrated here there are 
eight outstanding features of Underwood School Service in which 
every teacher of typewriting and every school executive is interested. 


UNDERWOOD 


Standard and Portable Typewriters and Bookkeeping Machines 


UNDERWOOD TYPEWRITER COMPANY 


Division of Underwood Elliott Fisher Company 
342 MADISON AVENUE, NEW YORK, N. Y. 


“Underwood, Elliott-Fisher, Sundstrand—Speed the World’s Business” 
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